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1 Introduction

Thank you for choosing to subscribe to Sitestats Web Analytics 9.0, one of the most advanced and easy to use analytics programs on the market!

The purpose of this User Guide is to:

· Help you work with the Sitestats user interface.

· Aid you in understanding how visitor behavior affects your business.

· Get you started easily and rapidly.

· Be a resource for your future use.
For information on how to set up and install Sitestats Web Analytics 9.0 on your web site, please refer to the Sitestats Installation Guide.

2 How Sitestats Works
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Sitestats uses a sophisticated, browser-based, tracking system to identify and track visitors through your web site. With this system, Sitestats is able to identify details about your web site visitors, where visitors go on your web site, and what they do while on the web site. 

NOTE:

Sitestats uses a browser-based tracking system, and not a log file analyzer. Browser-based systems and log file analyzers differ significantly in how they collect and interpret web traffic data. In general, browser-based systems are more suitable for evaluating visitor behavior and web site performance than log file analyzers. If you would like to learn more about this, we invite you to read our white paper Sitestats vs. Log File Analysis.

2.1 The Short Explanation

Sitestats identifies web site visitors as first-time or returning visitors and which marketing campaign, if any, prompted their visit. 

Sitestats identifies each visited page and what actions, if any, were taken from that page. This may include:

· Clicking on a link to access a different page.

· Taking an action on the page, e.g., buy a product, submit a form, download an item, etc.

· Exiting the web site.

Sitestats maintains a database of your web traffic statistics and provides various reports on demand for your review.

2.2 The Long Explanation
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Sitestats is installed by adding a JavaScript tracking code to each web page you wish to track, and by uploading a JavaScript include file to the web server. Sitestats generates a unique JavaScript tracking code and JavaScript include file for each project (web site).

NOTE:

If you install Sitestats on multiple web sites and you decide to configure them under the same account, please make sure you choose the correct tracking code for the corresponding web site.

Sitestats assumes you will locate the JavaScript include file in the root folder, and the JavaScript tracking code references this location. If you locate the JavaScript include file elsewhere, then you must modify the JavaScript tracking code to reference this alternate location.

Upon loading a page, the browser processes the JavaScript tracking code. That code directs the browser to retrieve a small, invisible pixel from the Sitestats web server and to process the JavaScript include file. In so doing, detailed information about visitors’ activity is sent to the Sitestats database, and Sitestats sets (or resets) a first-party cookie in the visitors’ browsers.

The first time a visitor comes to your web site, Sitestats sets a one-year, first-party, persistent cookie in their browser that includes a unique visitor ID number. During the first visit, Sitestats identifies them as a first time visitor. On subsequent visits, Sitestats resets the cookie life to one year beyond the date of the visit, and identifies them as a returning visitor for the duration of that visit. If Sitestats is unable to set a cookie, then it will identify the visitor as a first time visitor. If the visitor has deleted the cookie, then Sitestats will identify them as a first time visitor and re-issue a new first-party cookie.

Sitestats is able to set cookies in all browsers except those set to reject cookies at the highest security level. Research indicates that this is less than 0.1% of all browsers. In case Sitestats cannot set a cookie, the system can still retrieve information from the JavaScript tracking code, the IP address and the web browser user agent.

You can define and track marketing campaigns with Sitestats by means of a unique landing page or referring URLs. Sitestats will then identify which campaign prompted the visit.

During a visit, Sitestats recognizes each time the browser loads a page from the web site and records a page view. 

Sitestats enables you to define conversion actions, i.e., actions taken by the visitor, such as visiting a specific page, submitting a form, downloading a file, subscribing to a newsletter, etc. You can define conversion actions by editing the Sitestats tracking code on key pages or adding JavaScript to your HTML links. Subsequently, Sitestats will track visitor conversions as below:

· If the visit is the first visit to your web site, Sitestats attributes any conversion to the source that prompted the visit (a marketing campaign, organic search engines, no referrer, etc).

· If the visit is a return visit and a specific marketing campaign prompted this visit, then Sitestats attributes any conversions to that specific campaign.

· If the visit is a return visit and no marketing campaign prompted this visit, then Sitestats attributes any conversions to the cause that prompted the first visit to the web site.

· If the visit originally came from one campaign but the user’s next visit comes from another campaign, then any action, conversions, etc. will be attributed to the latest campaign.
Sitestats maintains detailed records of every visit to your web site in its database. When you request a report, Sitestats mines this database to produce real time reports. For all reports you have to select a target period.

3 Sitestats Reporting Interface

To access the Sitestats reporting interface:

· Login to the Sitestats web site with your username and password.

· Click on the Reports tab. This displays the first project (web site)’s summary report.

OR,

· Select the pie chart [image: image1.bmp] of any project. This displays the selected project’s summary report (see Figure 1).
3.1 Sitestats Navigation Layout
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Figure 1 Sitestats Navigation Layout

The Sitestats reporting interface has the following navigation layout:

Navigation Tabs: The navigation tabs provide you access to the main sections of the Sitestats reporting interface: Reports, Control Center, Installation, Settings, Upgrade, Support. It also contains the Logout link.
Calendar: The calendar allows you to choose the reporting period by selecting a standard period (e.g., this week) or a period of your choice (e.g., April 17, 2005 – May 2, 2005).

Report Toolbar:

It contains:

· The report header: shows the name of the report and the project it belongs to.

· Quick report options. These include: the Bookmark Report button, the Customize Report button, the Segmentation Selector, the Add to Dashboard button, the Export as Excel button, the Export as CSV button, and the Print button.

[image: image3.png]



Figure 2 Quick Report Options

· The selected reporting period.

Report Menus: This section lists the main reporting headings and allows you to access different types of standard and customized reports.

Graph: Depending on the type of report, this section displays a visual representation of the report results.

Report Details: Depending on the type of report, this section contains the reporting entries and the metrics pertaining to them in a tabular form.

3.2 Navigation Tabs

The Reports tab leads you to the main reporting interface. This provides various quick and easily accessible reporting options, which are detailed in sections 3.3 through 3.11 of this document.

The Control Center tab opens an interface which allows you to:

· Select which project you would like to check reports for.

· Download the Sitestats Installation Guide.

· Get the tracking code for your project (web site).
· Access directly some basic account settings:

· [image: image108.png]


Set up action tracking.

· Set up campaign tracking.

· Schedule email reports.

· Add a URL (project).

· Add a user. 

· Edit contact info.

· View billing history.

· Update credit card.

The account settings listed above are detailed in section 5 Advanced Configuration  of this document.

Figure 3 Control Center Options

· Download guides to some of our advanced features.
· Access our knowledge base.

· Request the help of our technical support team.

· Offer us your suggestions.

The Installation tab provides the Java Script include file and the JavaScript tracking code for your project (web site). You can also find an Installation FAQ and more information about your installation options. For detailed information about how to install our system on your web site, please refer to the Sitestats Installation Guide.

The Upgrade tab allows you to check what product updates and add-ons are available and to upgrade your subscription through a simple three-step process: 1) Select your subscription plan. 2) Confirm your contact info. 3) Enter your billing info.

The Settings tab allows you to set your default options and to manage your account. Chapter 5 Advanced Configuration provides you with a detailed description of how to use the Settings tab.

The Support tab provides you with a summary of your support tickets and allows you to manage them. See Chapter 6 Support Tab for information about the Support tab.
3.3 Calendar

You have the following options for choosing the reporting period:
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Day - To view the daily activity of your web site, click on Days tab and select the desired day. You can also choose a custom period by selecting a beginning date and an end date. You can use the arrows to move back and forward in time.

· Click on the OK button to generate the report.

Figure 4 Day Selector
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Week - To view the weekly activity of your web site, click on the number of the week (e.g., w20). You can use the arrows to move back and forward in time.

· Click on the OK button to generate the report.

Figure 5 Week Selector
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Month - To view the monthly activity of your web site, click on Months and select the desired month. You can use the arrows to move back and forward in time.

· Click on the OK button to generate the report.

Figure 6 Month Selector
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Year - To check the yearly activity of your web site, select the desired year.
· Click on the OK button to generate the report.

Figure 7 Year Selector

3.3.1 Comparative Reports

To compare reports for different periods, click on the COMPARE icon [image: image4.png]


 underneath the Report Toolbar on the right (see Figure 8). 

If the COMPARE icon [image: image5.png]


 is not visible for a particular report, then you cannot run comparative reports for that report.
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Figure 8 Compare Button
Clicking on the COMPARE icon [image: image7.png]


 opens a second calendar next the regular calendar (see Figure 9).
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Choose the date ranges for your comparison, by selecting your reporting period in the calendar on the left and your comparative period in the calendar on the right. Choose your dates as explained in section 3.3 Calendar.
· Choose whether the comparison is displayed numerically or in percentages.
· Click on the Show comparative report button.

Figure 9 Select Comparative Date Ranges

Results are shown broken down by your chosen date ranges: figures for your reporting period are in the column on the left, while figures for your comparative period are in the column on the right (see Figure 10). The arrows indicate if there is an increase [image: image8.bmp] or a decrease [image: image9.bmp] in the compared metrics (see Figure 10).
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Figure 10 Comparative Reports Results

When using the Comparative Reports feature, the reporting period and the comparative period you selected will be maintained until you delete this setting. To delete your selection of a reporting period and a comparative period, click on the [image: image11.bmp] icon next to the COMPARE icon [image: image12.png]


 (see Figure 11).
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Figure 11 Delete Comparative Reports Selection

3.4 Report Features

This section describes the report features that you can access directly on the reporting interface.
3.4.1 Cross-reference Filters

Cross-reference filters allow you to view your data based on any dimension available in the system and to apply multiple filters to one report, e.g., check the bounce rate of visitors from the US who click on an organic search engine result. Cross-reference filters enable you to select the combination of filters that you are interested in, thus allowing you to focus on the most relevant report results.
To apply Cross-reference filters to your reports (see Figure 12):

· Click on the SHOW FILTERS button above the tabular report display.
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Figure 12 Show Filters Button

This displays a drop-down list with all the cross-reference filters you can select for your report (see Figure 13).
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Figure 13 Drop-down List of Cross-reference Filters
· Select a cross-reference filter from the drop-down list.

· Depending on the type of cross-reference filter you selected, you need to define the filter by entering a name or a value (see Figure 14) or selecting a predefined option from a drop-down list (see Figure 15).
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Figure 14 Cross-reference Filter Example 1

For alphanumerical filters, you can select whether your filters are case sensitive by checking off the Case sensitive box.

· Click on the Add button.
[image: image17.png]CROSS-REFERENCE FILTERS

[crarme

Paid Search [mea]
iiate Program

acton e o | comersion ot

Email Campaigns

2 (1) - Reseler Accourt Login 13438 2173%
2 012)-Export lherlcsme g 1207 215%
5 (0 T Sigue CTETR— 1%
2 (03 - SUBSCRPTION SEEIREEm 538 oaen

) (08) - Signup Start B 449 074%





Figure 15 Cross-reference Filter Example 2
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NOTE:

Once you added a cross-reference filter, your chosen filter is listed above the report entries and report results are generated in a tabular display (see Figure 16).
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Figure 16 Report Results for Cross-reference Filters

To add more cross-reference filters, click on the Add new filter [image: image19.png]


 button (see Figure 16) and select another filter as explained above. There is no limitation to the number of cross-reference filters you can add.

To delete an individual cross-reference filter, click on the [image: image20.bmp] icon on the same line with each filter (see Figure 16).
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To delete all the cross-reference filters you have added, click on the Clear all filters [image: image21.png]


 button (see Figure 16).

NOTE:

If the cross-reference filter is not properly defined, or, if two of your selected filters are incompatible, the system will not generate any report results.

When defining a cross-reference filter that does not contain a drop-down list with predefined options, the following operators are available: Equals, Does not equal, Begins with, Does not begin with, Ends with, Does not end with, Contains, Does not contain (see Figure 17).
You can also use a wild card (*) to define cross-reference filters, e.g., Page Title equals S*.

[image: image22.png]CROSS-REFERENCE FILTERS

Poge e = [ = s ase senitve. 7 [Session Scope =] [[Add

Page Title

2 Home 1757 3
2 Prodhuct Groups 1451 2
2 company information 1,085 2
2 Contect Form 787 1




Figure 17 Cross-reference Filters with Operators

3.4.1.1 First Visit Date Cross-reference Filter
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The First Visit Date is the date when your visitors first arrived to your web site (see Figure 18).

NOTE:

You can filter your reports by First Visit Date only for reporting dates after December 1, 2006.
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Figure 18 First Visit Date Cross-reference Filter

If you want to filter visits that first arrived to your website on a specific date, use the equals operator with the following format: year-month-day (e.g., 2006-12-10).

If you want to filter visits that first arrived to your website during a specific period, use the between operator with the following format: year-month-day~year-month-day (e.g., 2006-12-10~2006-12-12).

3.4.1.2 Selecting Scope for Content Cross-reference Filters

For Content filters, i.e., Document Group, Page Title and Page URL, you have the option of selecting whether the cross-reference filter will be based on visits (Session Scope) or on page views (Page View Scope). See Figure 19.
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Figure 19 Cross-reference Filter with Scope

The Session Scope filter includes all the page views of the visitor sessions that also included pages for which the (Document Group) (equals) (Products). The Session Scope filter will help you answer questions concerning the visitors who viewed the pages defined by the filter.
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The Page View Scope filter includes only the page views for which the (Document Group) (equals) (Products). The Page View Scope segment will help you answer questions concerning only the specific page views identified by the filter.

NOTE:

Selecting the Scope for content cross-reference filters is similar to selecting the Scope for certain alphanumerical segmentation items, such as Document Group, Domain, Page Title and Directory. See section 5.11 Configure Segmentation for details about configuring segmentation items.

3.4.1.3 Cross-reference Filters with Traffic Attribution Options

Cross-reference filters involving the sources that generated traffic for your web site (e.g., campaigns, referring URLs, traffic sources, etc.) have three options for attributing traffic: Direct, Original and Intelligent (see Figure 22).
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Figure 20 Example of Cross-reference Filter with Traffic Attribution Options

· DIRECT: A cross-reference filter with Direct traffic attribution selects traffic by the source of each visit, no matter how the visitor's first visit was triggered. The filter excludes traffic originally triggered by the selected source but returning via another source.
Example:

If you select the Campaign (Direct) option and identify it as a Google campaign, the filtered report contains only the visits generated by this Google campaign, and excludes the visits via another source (direct access, bookmark or organic search) from visitors originally acquired by the Google campaign.
· ORIGINAL: A cross-reference filter with Original traffic attribution selects traffic by the source of the visitor's first visit, and includes all subsequent traffic no matter how subsequent traffic was triggered. The filter includes traffic originally acquired by the selected source and returning via another source.

Example:

If you select the Campaign (Original) option and identify it as a Google campaign, the filtered report contains the visits generated by this Google campaign, including all the subsequent visits (no matter how they were generated) from visitors initially acquired by the Google campaign. If the visitor was initially acquired by the Google campaign but a subsequent visit was generated by a Yahoo campaign, this visit is still included in the Google Campaign (Original) filter.
INTELLIGENT:
For campaign traffic sources (paid search, and other campaign traffic):
· A cross-reference filter with Intelligent traffic attribution selects traffic by Direct Source (i.e., the source of each visit), and includes returning non-campaign traffic that was originally triggered by the direct source.

For non-campaign traffic sources (organic search, other referrals, direct access / bookmark): 

· A cross-reference filter with Intelligent traffic attribution selects traffic by Direct Source (i.e., the source of each visit), and includes returning traffic through direct access or bookmark that was originally triggered by the direct source.

Example:

If you select the Campaign (Intelligent) option and identify it as a Google campaign, the filtered report contains the visits generated by this Google campaign, including all the subsequent visits (via direct access, bookmark or organic search) from visitors initially acquired by the Google campaign. However, if the visitor was initially acquired by the Google campaign but a subsequent visit was generated by a Yahoo campaign, the second visit is not included in the Google Campaign (Intelligent) filter.
Comparison matrix:

	
	Google 1
	Direct Access
	Yahoo
	Google 2
	Bookmark

	Visitor A
	Visit 1
	Visit 2
	Visit 3
	Visit 4
	Visit 5

	DIRECT
	Google 1
	Direct Access
	Yahoo
	Google 2
	Bookmark

	ORIGINAL
	Google 1
	Google 1
	Google 1
	Google 1
	Google 1

	INTELLIGENT
	Google 1
	Google 1
	Yahoo
	Google 2
	Google 1


Usability:

Traffic attribution options for cross-reference filters provide you with a more accurate picture of how visitors return to your site. If you filter your reports with traffic attribution options, you can answer questions such as: Do visitors remember your web site after first reaching it via a paid search campaign? Do they bookmark your web site and thus incur no additional costs for you with their subsequent visits? Or, do they access your web site via another campaign and thus add to your costs? The answer to these questions will help you determine the actual cost of acquiring a returning visitor.
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For each cross-reference filter with Traffic Attribution options, you can find a short explanation by clicking on the “i” icon (see Figure 21).

Figure 21 Help Text for Cross-reference Filter with Traffic Attribution Options

The Traffic Attribution options are now available for the following cross-reference filters (see Figure 22).
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Figure 22 Cross-reference Filters with Traffic Attribution Options

NOTE:

· For reporting periods before November 10, 2006 the cross-reference filters with Original Traffic Attribution provide data as if Intelligent Traffic Attribution was selected.
· The Campaign filter and the Traffic Sources filter we provided before the Traffic Attribution options were released correspond to the Campaign (Intelligent) and the Traffic Sources (Intelligent) filters.

· The Referring Domain, Referring URL, Search Engines, Search Listings and Search Phrases filters we provided before the release of the Traffic Attribution options correspond to the Referring Domain (Direct), Referring URL (Direct), Search Engines (Direct), Search Listings (Direct) and Search Phrases (Direct) filters.
3.4.2 Drill Down and Drill Through

The Drill Down and Drill Through feature enables you to identify how each report item breaks down into more detailed categories, e.g., drill down a Google campaign to see how performance breaks down between countries, or cities. This functionality allows you to have dozens of options to drill down (i.e., narrow your report results in a specific reporting category) and drill through (i.e., examine your report results across different reporting categories) into a single report item.

To drill down and drill through your reports (see Figure 23):

· Select any item in your reports and place your mouse on the [image: image26.bmp] icon next to it.

· Choose the reporting categories you wish to drill down and drill through and click on them.
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Figure 23 Drill Down and Drill Through Options

Once you selected a drill down and / or drill through option, report results will be generated in a tabular display (see Figure 24 for the report results of the selection made in Figure 23) and the initial reporting metric you selected (e.g., Page Title: Last Visitors) will be applied as a cross-reference filter.
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Figure 24 Report Results for Drill Down and Drill Through Selection

3.4.3 Sorting

Sorting allows you to select the order in which reporting entries are displayed by selecting the [image: image29.bmp] icon next to each reporting variable (e.g., if you select Bounce rate in Figure 25, reporting entries will be displayed in descending order of their bounce rates).
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Figure 25 Sorting

3.4.4 Expanding
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The reporting interface allows you to expand report headings into narrower categories and to check reports by them. 

For example, paid search can be expanded into specific search engines, and search engines can be expanded into specific sites (e.g., google.com, google.co.uk, google.fr).
Figure 26 Expanding
3.4.5 Color Coding

The Color Coding feature allows you to visualize report results by automatically marking results within a report below or above certain thresholds with red and green. The Color Coding functionality enhances viewing and helps you to easily identify irregularities.

To assign Color coding (see Figure 27):

· Click on the COLOR CODING button.

· Click on the Edit button for the metric you wish to assign color coding to.
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Figure 27 Color Coding Button
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This opens the Edit Color Coding window shown in Figure 28.
Fill in the details of your color coding settings (see Figure 28):

· Thresholds, i.e., the values in between which color coding applies.
· Report scope, i.e, color coding applies only to this particular report or to all reports. 

· Project scope, i.e., color coding applies only to this particular project or to all projects.

· Click on the Update button.
Figure 28 Edit Color Window
Results are shown in Figure 29.
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Figure 29 Results by Color Coding
3.4.6 Ask IT

The Ask IT feature provides you with a short explanation of what reported numbers (metrics) stand for.

To see the Ask IT information:

· Place your cursor on the report line you would like explained.

· Click on the [image: image33.bmp] icon that appears at the end of the report line (see Figure 30).
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Figure 30 Ask IT Option

This opens a small window with information about your selected report metrics (see Figure 31).
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Figure 31 Ask IT Window

You can simply copy the explanation displayed in the Ask IT Tutor by clicking on the Copy Text link.
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NOTE:

Not all reports have the Ask IT option.
3.4.7 Report Notes

Using the Report Notes feature, it is possible to add notes to reports and share them with your colleagues. Your notes will be displayed above the graph for each report.
To add Report Notes:

· Click on the EDIT NOTE button shown in Figure 32.
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Figure 32 Edit Note Button

· Enter your notes and click on the SAVE NOTE button shown in Figure 33. This will immediately display and save your notes without refreshing the page. You can edit report notes by using basic HTML syntax.
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Figure 33 Enter and Save Notes
3.5 Export Options

The reporting interface allows you to export report results in a Microsoft® Excel® format or in a comma-separated values (CSV) format. You have two options for exporting report results: Instant Export and Volume Export. 

3.5.1 Instant Export

The Instant Export feature allows you to export reports in both Excel and CSV format. With Instant Export you can export up to 1,000 rows in Excel and up to 10,000 rows in CSV format.
To use the Instant Export:

· Click on the Excel Export [image: image38.bmp] button or on the Comma Separated File (CSV) Export [image: image39.bmp] button in the Report Toolbar.

This displays the Instant Export window (see Figure 34).
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Select the number of rows to be exported.
· Click on the Next button.

You will be prompted to save the exported file. Save the exported file to a location of your choice.

Figure 34 Instant Excel Export

3.5.2 Volume Export

The Volume Export feature allows you to export reports of more than 10,000 rows and is available only for exporting to a CSV format. Due to the large number of rows, Volume Exports are not completed instantly and need to be scheduled.

To schedule a Volume Export:

· Select the report you are interested in and click on the Comma Separated File (CSV) Export [image: image40.bmp] button in the Report Toolbar.

· Select the number of rows (higher than 10,000). Click on the Next button. This will give you the option to proceed to scheduling a Volume Export (see Figure 35).
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If you proceed to Volume Export by clicking on the here link shown in Figure 35, you will see the Volume Export window shown in Figure 36.

Figure 35 Proceed to Volume Export
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Schedule a Volume Export by specifying the name of the report, a quick description, and whether the exported report is shared or not.

· Click on the Schedule Volume Export button.

Figure 36 Volume Export Window
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Generating a Volume Export does not happen instantly and you can check the status of your Volume Exports by clicking on Settings ( Volume Export Download Center (see section 5.15 Volume Export Download Center).
NOTE:

· There is a limit of 10 Volume Exports allowed per project at any time. If you require additional Volume Exports, you have to delete some of your Volume Exports from Settings ( Volume Export Download Center.
· The maximum number of rows that you can export from the Last Visitors Details report is 5,000. For all the other reports, you can export as many as 200,000 rows with one Volume Export.

3.6 Executive Dashboards

Executive Dashboards provide you with real time snapshots of key metrics, which allow you to set goals, track progress and identify danger points for your web site’s performance. 

The reporting interface offers you a series of preconfigured Executive Dashboards, which you can find under Reports ( Dashboards. You can edit these default Executive Dashboards, or create new ones. You can also drag and drop your dashboard items to customize the layout of your dashboard pages. This is done without refreshing the page and is instantly saved. 

You can have as many as 10 different Executive Dashboards per user account.

Figure 37 shows a typical example of an Executive Dashboard.
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Figure 37 Example of Executive Dashboard

3.6.1 Add a New Dashboard

To add a new dashboard:

· Go to Reports ( Dashboards ( Manage Dashboards.
This opens the Manage Dashboards window with the list of your existing dashboards (see Figure 38). From this window you can add, edit, copy, make the default upon login and delete your dashboards. For details about how to manage your dashboards, see section 5.13 Manage Dashboards.
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Click on the Add New Dashboard button.
This displays the Add New Dashboard window (see Figure 39).

Figure 38 Manage Dashboards Window

Fill in the following information:
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Name - The name you fill in will appear under the Reports ( Dashboards menu.
· Description - The description will appear below the dashboard name in the Manage Dashboards window and can be used for quickly summarizing the purpose and uses of a particular dashboard.
· Click on the Add button.

Figure 39 Add New Dashboard Window
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An empty dashboard is added with the name you filled in and you are taken back to the Manage Dashboards window. Next you need to add dashboards items.

NOTE:

The dashboard does not have an overall reporting period, as each dashboard item has its own reporting period. This is the reason why you cannot select an overall date for your dashboard.
3.6.2 Add Dashboard Items

You can add dashboard items in one of the following ways:

· Add new dashboard items from the dashboard.
· Add new dashboard items from reports.

To add new dashboard items from the dashboard:
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Select the dashboard that you want to add new items to from Reports ( Dashboards (see Figure 40).
Figure 40 Select a Dashboard

· Click on the Add new item [image: image42.png]Add new item {D]



 button in the header of the dashboard.
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This displays the Add Dashboard Item window (see Figure 41) where you can select what types of items to add to your current dashboard.

Each dashboard item and functionality is discussed in detail in section 3.6.3 Dashboard Items.

Figure 41 Add Dashboard Item

To add new dashboard items from reports:
· Select the report you want added to the dashboard from the Reports menu.
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Click on the Add to Dashboard [image: image43.png]


 button in the Report Toolbar.

NOTE: 

If the Add to Dashboard button is grayed out, then that report is not currently available for the dashboard.
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Clicking on the Add to Dashboard button displays a popup window where you have to choose which dashboard you want to add a new report item to. Dashboards are presented in a drop-down list (see Figure 42).

Figure 42 Popup for Selecting a Dashboard 

· Select the dashboard you want to add a new report item to. This will take you to the Add Dashboard Item window shown in Figure 41.

Once you reach the window shown in Figure 41, please follow these steps:

· Click on any of the display formats shown in Figure 41 (e.g., tabular data).

· Decide whether to preserve the default report name or to modify it.
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To modify the default name for the dashboard item (see Figure 43):

· Click on modify default name. This displays a Name text box where you can enter the name for the new dashboard item (see Figure 44).

If the name is not changed, then the system uses the default name of the report.

Figure 43 Modify Default Name of Dashboard Item
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Choose the Reporting Period. 
· Choose a Comparative Period. 

· Choose a Visitor Segment. 

The drop-down menu allows you to select the previously defined segments (see section 5.11 Configure Segmentation).

If you select the GLOBAL segment, no segments are applied.
· Click on the Add button.
Figure 44 Edit Dashboard Item
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The dashboard item is added to the current dashboard and you are taken to the current dashboard with the new item on it.
NOTE: 

· Choosing a reporting period for a dashboard item is mandatory, while choosing a comparative period is optional.

· Not all dashboard items have the option of adding a comparative period. 

· The comparative period does not need to match the main reporting period of the item (e.g., you can compare “This week” to “Last full month”.

· You can add a maximum of 10 items per dashboard.

· If you select a visitor segment other than GLOBAL, the name of the dashboard item will contain the segment name in brackets.

3.6.3 Dashboard Items
Dashboard data is displayed in the following formats:

· Tabular data

· Pie chart

· Bar chart and row chart

· KPIs (Key Performance Indicators)

· Gauge 

· Goal

· Trend Chart

· Note

Tabular data
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Tabular data is similar to the tabular data presented in most reports. Use tabular data for displaying data where not only the split between points is important but also the value.

Figure 45 Example of Tabular Data
ITEM SETTINGS:
· Reporting Metric (mandatory) - The metric to present in the dashboard item.

· Reporting Period (mandatory) - The main reporting period for the dashboard item (see section 3.6.2 Add Dashboard Items).

· Comparative Period (optional) – The comparative reporting period for the dashboard item (see section 3.6.2 Add Dashboard Items).

Pie Chart
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Pie charts, or “circle graphs”, display percentages and are used to compare different parts of the same whole. Use pie charts for representing how something is divided among different groups.

There are two ways in which pie charts can be misrepresented:

· Leaving out one or more parts of the whole. 

· Not defining what the whole stands for.

Figure 46 Example of Pie Chart Item

ITEM SETTINGS:
· Reporting Metric (mandatory) - The metric to present in the dashboard item.

· Reporting Period (mandatory) - The main reporting period for the dashboard item (see section 3.6.2 Add Dashboard Items).

Bar Chart and Row Chart
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Bar and row charts are similar to traditional line graphs. However, rather than using a point on a plane to define a value, bar and row charts use a horizontal or vertical rectangular bar that levels off at the appropriate level.

Figure 47 Example of Bar Chart Item
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Use bar and row charts for displaying comparisons between different variables and showing trends in data, (i.e., how one variable is affected as the other rises or falls). 

Figure 48 Example of Row Chart Item

ITEM SETTINGS:
· Reporting Metric (mandatory) - The metric to present in the dashboard item.

· Reporting Period (mandatory) - The main reporting period for the dashboard item (see section 3.6.2 Add Dashboard Items).

KPI’s
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KPIs displays track Key Performance Indicators (KPIs) such as revenue, bounce rate, defined actions, etc. Most of the tracked metrics are considered KPIs and can be presented in a KPI dashboard element.

Figure 49 Example of KPI Item

ITEM SETTINGS:
· Reporting Metric (mandatory) - The metric to present in the dashboard item. It can be an action, e.g., sale, signup, etc.

· Reporting Period (mandatory) - The main reporting period for the dashboard item (see section 3.6.2 Add Dashboard Items).

· Comparative Period (optional) – The comparative reporting period for the dashboard item (see section 3.6.2 Add Dashboard Items).

Gauge
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Gauge displays track relative KPIs such as bounce rate, conversion rate, and ROAS. Use gauge displays for tracking performance in comparison to your business targets.

The Good part of the display is always colored in green, no matter if it is on the right or on the left. 

Figure 50 Example of Gauge Item

ITEM SETTINGS:
· Reporting Metric (mandatory) - The metric to present in the dashboard item. 

· Reporting Period (mandatory) - The main reporting period for the dashboard item (see section 3.6.2 Add Dashboard Items).

· Comparative Period (optional) – The comparative reporting period for the dashboard item (see section 3.6.2 Add Dashboard Items).

· Lower Limit - The lower limit threshold for your chosen metric.
· Higher Limit - The higher limit threshold for your chosen metric.

Goal
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Goal displays track accumulating KPIs such as revenue, visitors and actions. Use goal displays when you have a clear goal for your KPI and you want to track progress toward your target. You can set goal displays for revenue, visitors, campaigns, etc.

Figure 51 Example of Goal Item

ITEM SETTINGS:
· Reporting Metric (mandatory) - The metric to present in the dashboard item. 

· Reporting Period (mandatory) - The main reporting period for the dashboard item (see section 3.6.2 Add Dashboard Items).

· Comparative Period (optional) – The comparative reporting period for the dashboard item (see section 3.6.2 Add Dashboard Items).

· Limit - The target for your chosen metric.

Trend Chart
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Trend charts, or ‘line graphs’, compare two variables by plotting them along a vertical axis and a horizontal axis. Use trend charts for showing specific values of data, determining data trends, and making predictions.

Figure 52 Example of Trend Item

There are two ways in which trend charts can be misrepresented:

· Not using consistent scales on the axes

· Using different scales for comparing two graphs

ITEM SETTINGS:
· Reporting Metric (mandatory) - The metric to present in the dashboard item. 

· Reporting Period (mandatory) - The main reporting period for the dashboard item (see section 3.6.2 Add Dashboard Items).

· Optional Top Group – Check your data trends by adding a top group split.

Trend dashboard items contain a Resolution Tab, which allows you to select the time unit on the dashboard element (see Figure 52). You can select Hour / Day / Week / Month depending on the reporting period you initially selected. If the reporting period for a trend dashboard element is set to year, then the Resolution Tab will not contain the Hour option.

The time unit you select is saved and the page is refreshed. Your selected time unit will be maintained until you make a new selection.
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This feature helps you avoid unsatisfactory displays in which accumulating data is trending downwards if the selected period extends into the first few days of a given month. For example, if in Figure 52 you select Month as a time unit, the graph will show the cumulative values for the month (see Figure 53).

Figure 53 Trend Item with Month Tab

If you select Day as a time unit in Figure 52, the graph will show the daily variation of the data and you will have a more accurate picture of how data trends from one day to the other (see Figure 54).
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Figure 54 Trend item with Day Tab
Notes
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Add quick notes as dashboard items and edit them afterwards. You can edit notes on the dashboard by using basic HTML syntax.

ITEM SETTINGS:
· Box Title - The name of the item as it will appear on the Dashboard (e.g., Campaign Notes).
Figure 55 Example of Note as Dashboard Item

Example of note written with HTML syntax:

<P><FONT size=2><B>This week's summary:</B>

<BR>We are conducting paid search campaigns with Google, Overture and FindWhat.<BR>Our campaign manager discovered click fraud with FindWhat. We have to change our targeted keywords for this search engine.</FONT></P>
3.7 Alerts

The Alerts functionality allows you to schedule customized email alerts for you and your colleagues depending on the performance of your web site. You can define email alerts by identifying high/low values of your key metrics or significant percentage changes based on past performance.
To set up Custom Alerts:

· Right-click on any figure in your reports and select Add Alert (see Figure 56).
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Figure 56 Select Add Alert
This displays the Add Alert window where you fill in the details of your alert (see Figure 57).

· Enter the name of your alert (e.g., CPA Alert).
· Select the type of monitoring, i.e., whether the monitoring applies to the average of your chosen metric, to each item individually, or to a unique item. 
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Select the timing, i.e., when the check is performed and what is the period under surveillance.
· Enter the values that trigger your alert (e.g., the CPA has increased by 12%).
· Enter the email address(es) of the recipient(s).
· Enter your comments – this field is optional, but you can use it to share important information about your alert.
· Check off the Enable check box.

· Click on the Update button.
Figure 57 Add Alert Window

Your alert is saved and you can manage it from Settings ( Scheduled email reports ( Setup Alerts (see section 5.6.2 Manage Alerts).
3.8 Events

The Event Management feature allows you to keep track of events that might impact your web site’s metrics, such as web site changes, public holidays, marketing campaigns or system outages. This feature enables you to schedule these events and examine their effects on your web site’s statistics. For example, you can schedule a web site change and then compare the metrics before and after the change took place. 

The Event Management feature provides the following operations:

· Add events

· View events and analyze their effects

To add events:

· Right-click on a webpage title or URL and select Add Event (see Figure 58).
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Figure 58 Select the Add Event Option

Clicking on the Add Event menu item opens the Add New Event window shown in Figure 59.
Fill in your event details (see Figure 59):
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Event name (e.g., Home Page design change).
· Event description - this field is optional, but you can use it to share important information about your alert.
· Choose whether the event is shared (i.e., all users can see it) or not (i.e., only the event creator can see it) by ticking or leaving blank the Shared event check box.

· Select the type of event from the drop-down list. The options are: Website Change and Holiday.

· Choose the scope of event: 

· SITEWIDE GENERAL (applies to the whole web site).
· SPECIFIC TO (applies to a specific webpage).

Figure 59 Add New Event Window

· Select the date of the event. You can choose a specific date or a period. To select a period, first click on the start date, then on the end date.

· Assign a color code for your event. 

· Click Save and Close.
Your event is saved and you can manage it from Settings ( Personal Setup ( Set Calendar Events (see section 5.1 Personal Setup).

To view events and analyze their effects:
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Click on the EVENTS button (see Figure 60).
Figure 60 Events Button

This displays the Active Calendar Events window (see Figure 61).
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Figure 61 List of Active Events

· Click on the SHOW ALL EVENTS button (see Figure 61).

This displays the View Events window (see Figure 62).
· [image: image151.png]DOMAIN & URL GROUPING

The feature is optianal, and if activated the grouping preferences will be applied to al reports
displaying your site URL's from the time of activation ormwards

By default the software tracks al site pages that include the tracking code - this includes pages
that are essentially the same or actual duplicates resulting in separate results per URL

By rewiting one domain or URL to another, you are actively grouping the data for the purpose of
display. This means that in all the reports featuring the URL value, the data of the defined group
is added together to display aggregate data

Updates will anly become effective upon clicking the UPDATE' button

Rewrite Thi To Thi
it/ o2 website com hitp: /v website.com &
hitp: e yourwebsite. net > |http:fhwwrw yourwebsite. com

Note: ke sure you include kttp:/or bttps:i/in the URL

Examples:

Rewrte http: /Aviw.examplo.net 1o http: wwww.example.com

Rewrte http:/iexample.conm to ttp:ibvww.example.cont



Double-click on the event you want to analyze. This displays the details of your event, e.g., event name, description, type of event, etc. (see Figure 62).

· Click on the COMPARE [image: image48.png]


 button (see Figure 62).

Figure 62 View Events and Analyze their Effects 1

This displays a second calendar which allows you to select date ranges before and after the event (see Figure 63).
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Select your date ranges for comparison (see Figure 63).

· Select your display preferences (see Figure 63).

· Click on the Analyze Effects button (see Figure 63).
Figure 63 View Events and Analyze their Effects 2

This displays the comparison between the metrics before and after the event (see Figure 64).
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Figure 64 Report Results Before and After Event

3.9 Customize Reports

Custom Reporting allows you to choose the most important metrics for your business and design your own reports employing these metrics. Custom Reporting enables you to move away from simply using standard reports to generating exactly the reports you need from the thousands of available reporting options.

There are two ways in which you can customize reports:

· Modify a standard report – this option is available from the reporting interface.

· Create a custom report from scratch – this option is under Settings ( Custom report ( Build custom reports. For details about this option, please refer to section 5.12 Custom Report.
To create a custom report by modifying an existing report:
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Select the report you are interested in modifying.

NOTE:

The standard reports that do not display the Customize Report button in the Report Toolbar cannot be customized.
· Click on the Customize Report [image: image50.png]


 button in the Report Toolbar.

This displays the Custom Report Wizard with the settings of the selected report (see Figure 65).
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The Custom Report Wizard is based on pivot table technology, which allows you to drag and drop group items and metrics. To develop your custom report you need to drag groups and metrics into their respective dashed boxes.

Figure 65 Custom Report Wizard
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Click on the Groups heading in the menu tree.

· Expand the headings in the menu tree by clicking on the [image: image51.bmp] icon (see Figure 66).

Figure 66 Expand Menu Headings

· Select the group items you would like to add to your report. Clicking on a menu item colors it in pale blue and the boxes where you can drop it in yellow.
· Drop the selected menu item in the boxes designated for group items.
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When dragging items across you will notice that a black bar is displayed when adding a new item to the custom report. This illustrates the item’s position after you drop it (see Figure 67).

Figure 67 Placing Items
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As soon as you drop a group item or a metric, an example grid appears in the background showing the display for that particular group item or metric (see Figure 68).

Figure 68 Sample Display in the Custom Report Wizard

· Repeat these steps for all of the groups that you wish to add to the report.

· Once you have added all the groups you are interested in, switch to metrics by clicking on the Metrics heading in the menu tree (see Figure 65). Do the same as you did for groups, expanding the metrics menu tree and dragging and dropping the desired metrics into the metrics dashed boxes.
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When you have added all the metrics you are interested in, click on the Show Report button (see Figure 68).

NOTE:

· You cannot drag a group menu item into a metric box, and you cannot add a metric into a group box.

· If an item is grayed out, then you cannot use it with the report you are generating.

The Custom Report Wizard also allows you to:

· Change the order of the report group items or metrics - Click, hold, drag and drop them to your chosen location.

· Delete a group item or a metric - Click on the [image: image52.bmp] icon next to each item added to the custom report.

Clicking on the Show Report button displays your custom report. Next you have the option to check your custom report for a different time period, to set a comparative period (see section 3.3 Calendar), and to apply cross-reference filters (see section 3.4.1 Cross-reference Filters).

To use your custom report results, you can export them in a Microsoft® Excel® format or in a comma-separated values (CSV) format (see section 3.5 Export Options).

To save your custom report for future use, you can simply bookmark it (see section 3.10 Bookmarks).
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NOTE:

· Once you bookmark a custom report, it is saved in the Reports menu under Reports ( Bookmarks. Bookmarking a custom report is useful because you do not have to generate the same custom report every time you need it and you can access it the same as you would select a standard report.

· Bookmarked reports can be added to dashboards (see section  The maximum number of rows that you can export from the Last Visitors Details report is 5,000. For all the other reports, you can export as many as 200,000 rows with one Volume Export.

· Executive Dashboards
) and can be scheduled for email delivery (see section 5.6 Scheduled Email Reports ).

To modify a custom report:

· Select the custom report from Reports ( Bookmarks.

· Click on the Customize Report button and the Custom Report Wizard will open again, displaying your report. Modify your custom report and then click on the Show Report button.

3.10 Bookmarks

You can bookmark reports for future use and organize your bookmarks into a folder for easier viewing. 
To create a bookmark:

· Select the report you want to bookmark from the Reports menu.

· Click on the Bookmark Report [image: image53.png]


 button in the Report Toolbar.

This displays the Bookmark Report window (see Figure 69).
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Fill in your bookmark name. By default the name is set to be the name of the report you want to bookmark.

· Fill in your bookmark description. This is optional but you can use this field to share important information about your bookmark.

· Choose whether the bookmark is shared (available for all account users) or private (available only for the bookmark creator).

· Choose the interval for the bookmarked report.

Figure 69 Bookmark Report Window

· If you applied a segment to the report you are bookmarking, you can choose to keep this segment. If not, then the bookmarked report will display all data. If you save a bookmark by segment, it would be useful to include this information in the description of the bookmark. 

· Choose whether the bookmarked report has the current sorting or not. If not, then the bookmarked report will display the default sorting.

· Create a folder for your bookmarks. Your folder will appear in the main report menus under Reports ( Bookmarks. If you do not create a folder, then your bookmark will be listed directly under Bookmarks.

· Click on the Create Bookmark button.
Depending on your preferences, your bookmark will be saved in the main report menus under Reports ( Bookmarks on its own or into a separate folder.
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NOTE:

The bookmark menu is displayed only when at least one bookmark has been created. 
To manage reports:

· Go to Reports ( Dashboards ( Organize Dashboards.
This displays the Organize Bookmarks window (see Figure 70).
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This allows you to share, edit, delete, and copy your bookmarks.
· To share a bookmark, simply check off the check box next to each bookmark title.

Figure 70 Organize Bookmarks
· To edit a bookmark, click on the [image: image54.bmp] icon next to each bookmark title. This displays the details of your selected bookmark. Make your changes and click on the Update button. 

· To delete a bookmark, click on the [image: image55.bmp] icon next to each bookmark title.

· To copy a bookmark, click on the [image: image56.bmp] icon next to each bookmark title. This allows you to copy a bookmarked report across multiple projects, enabling you to make your custom reports available for your other projects (see Figure 71).
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Select the project you wish to copy the bookmarked report to, or select All projects from the drop-down menu.

· Click on the Copy button.

Figure 71 Copy Bookmark
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Your bookmarked report will be copied to your selected projects.

NOTE:

It is not possible to copy bookmarks that contain segments, scenarios, custom fields, campaign reports and merchandising reports across multiple projects.

3.11 Segmentation Selector

Sitestats defines a segment as any part of the total number of visitors that can be meaningfully grouped into a subset (e.g., visitors who completed more than one action and are returning). Applying visitor segments allows you to better understand how certain target groups interact with your web site. This can help you focus your marketing / sales program on the subset of prospects that are "most likely" to convert.

For details on how to create segments, please refer to section 5.11 Configure Segmentation.

To use the Segmentation Selector:

· Click on the Segmentation Selector [image: image57.png]


 button in the Report Toolbar (see Figure 72). 
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Figure 72 Report Toolbar with Segmentation Selector

This opens the Segmentation Selector shown in Figure 73.
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Figure 73 Segmentation Selector

· Drag and drop your selected segments in the gray area designated for segments (see Figure 73).

· Click on the Show report button.

This displays the report results for your selected segments (see Figure 74).

[image: image60.png]s...,sm.,er i Raselor £ Subscriber £ [Reseller 1 ALL F1 | Tral 1 |[Subscriber B [Reseior &

2 (11) - Reselr Account Login 2620 260 7M1 177 soo  3m4s% 000%  10073%
2 012)-Export 2 13 82 [RC 5 152 0 em%  asi% sma% 00w
5 (10) - el Sgnup 258 £y o o e 2 o 0 su%  3mas% ook ooo%
2 (03 - SUBSCRPTION 180 14 154 o 7 7 113 0 s 13de% a7e% oo
> (08) - Sgup Start 116 o i o e o 54 o 3ew  oo0% dew% 0o
2 (©9) - terest i3 s i3 o 3 2 £ o 17w ases 1472% 0o
(09 - Tral Login 2 2 [ 2 o tow  ase ook ooo%
o) SALE 5 o o s o o ozw oo 2% ooo%
2 (08) - First Safists 3 o o 3 o o o1%  oo0% ook ooo%

Total 3,842 151 894 2620 2,339 56 363 1771 105.69%  107.69% 19069%  100.79%




[image: image165.png]Tracking

Tramiend Custom Field Hame Status Scope
_s_ciotDelvery Time Valid  Action (Siring)
_s_ci02 [Offer Origin Valid  Page view (Sting)
_s.cf03Offer ID Valid  Action (Siring)
_s_cfo4[Offer Category Valid  Action (Siring)
o5 [Search Count Valid  Action (Siring)
o5 |Search Phrase Valid  Action (Siring)
o7 |Search Origin Valid  Action (Siring)
o5 |Search Sections Valid  Action (Siring)
_s_ci0 |Search Brand Valid  Action (Siring)
sefto VAT Valid  action (umber 0-255)
ottt [Trade category Valid  Session (String)



Figure 74 Report Results for Multiple Segments

NOTE:

· With the Segmentation Selector, you can analyze the traffic for a given segment, compare the Global (All) segment to the segment of your choice, and compare multiple segments side-by-side.

· At the beginning of every session, the reports displayed are for the Global (All) segment. If you select a segment or more, they remain active until you either select different segment(s) or log out.

· If the Segmentation Selector drop-down menu is not displayed in the Report Toolbar for a particular report, then segmentation is not available for it.
4 Types of Reports

Sitestats provides a variety of reports based on different combinations of reporting metrics. This chapter is a guide to the standard reports that you can access from the Reports menu.

4.1 Traffic Reports

This section describes how to use the system to measure various aspects of visitor traffic.
4.1.1 Page Views
· Go to Reports ( Traffic ( Page Views.
The Page Views metric shows the number of times your web pages were viewed during a given time period. A ‘page view’ is one instance of a visitor viewing a page. Each view of the same page by the same visitor is counted as an independent page view.

[image: image166.png]USER PROFILE

USERNAME
PASSWORD
RE-TYPE PASSWORD
FIRST NAME & M1
LAST HAME

ROLE

EMAIL

TEL

™ Login valid from (yyyy-mm-de) to Cyyyy-mm-del)

I Require user to change password on next login

USER-LEVEL DISPLAY SETTINGS

USER DEFINED TIME ZONE [Use project default I |

This alows youto select your own tine zone, which might be ifferent from the time zone of your
project (2., you ive n London-GMI and moritor a project basec on GMT-8). I you enable fis
Setting, all your reports and dasheoards wil be adusted 1o your awn fine zone.

USER DEFINED REPORTING CURRENCY [ Uzg praject default ]

This alows youto selectthe currency you want displayed n you reports, which migh be.
lfferent from the project defaut reporting currency. I you enakle tis setting, &l yaur campaign
costs and sales figures excert the anes inthe Sales Deta report wil e converted o his
‘currency, which will override your project defaut reporting currency.



This is a good way to monitor your overall traffic and evaluate your web site's popularity. The more Page Views you have, the larger your server should be to handle the traffic.

NOTE:

· Sitestats records a page view every time a page is loaded into a web browser and the JavaScript code on that page is executed. This includes the first visit to the web site, any page refreshes, any reloads of the page from a cache, etc. 

· If visitors turn off JavaScript in their browser, then Sitestats records their visits but cannot access visitor data such as the referrer (i.e., which web page the visitor arrived from), the IP address, the country, or system data. Visitors without JavaScript are recorded in the visitor data reports as ‘unknown’.

· If visitors turn off cookies, then Sitestats records their visits but cannot tell whether the visitor is a first-time or returning visitor. Visitors without cookies are recorded in the visitor reports as ‘unknown’.

4.1.2 Visits
· Go to Reports ( Traffic ( Visits.
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The Visits metric indicates the total number of visits to your web site during the selected period. This information is useful in determining the overall popularity of your web site as well as effectiveness of your advertising campaigns.

NOTE:

These are not ‘unique visits’ – you will see multiple visits by the same visitor in this data. 

4.1.3 Last Visitor Details
· Go to Reports ( Traffic ( Last Visitor Details.
This report presents detailed information on visitors as they visit the web site. This information contains the following: Date, Member ID, IP/Host, Country, Number of visits, Entry page, Visit path, Referrer, Search phrase (if applicable), Country, System details, etc. This information is listed starting with the most recent visit. 
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Figure 75 Last Visitor Details

4.1.4 First Time vs. Returning Visits
First Time Visits:

· Go to Reports ( Traffic ( First Time Visits.
The First Time Visits metric indicates the number of first time visits to your web site during the selected period. This information is useful in determining the effectiveness of your marketing campaigns and understanding how many new visitors they bring. 
Returning Visits:
· Go to Reports ( Traffic ( Returning Visits.

The Returning Visits metric shows the number of returning visits to your web site during the selected period. It can help you determine how compelling your web site’s content is and how effective you are in retaining your visitors. 

First Time vs. Returning Visits:

· Go to Reports ( Traffic ( First Time vs. Returning.
This report compares the number of first time and returning visits for the selected period.
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Figure 76 First Time vs. Returning Visits Report

4.1.5 Unique Visitors

‘Unique visitors’ are different individuals visiting your site during the selected period. If the same visitor visits your web site more than once during the period, the system counts only one occurrence of a unique visitor.

You can access unique visitor reports by:

· Day – Go to Reports ( Traffic ( Daily Unique Visitors.

· Week - Go to Reports ( Traffic ( Weekly Unique Visitors.
· Month - Go to Reports ( Traffic ( Monthly Unique Visitors.
4.1.6 Top Browsing Hours
· Go to Reports ( Traffic ( Top Browsing Hours.

This Top Browsing Hours report indicates what time of the day visitors come to your site. The time displayed in the report corresponds to your visitors' local time. Knowing when people visit your site will help you target your marketing efforts and adapt your content more effectively.

4.1.7 Most Active Server Hours
· Go to Reports ( Traffic ( Most Active Server Hours.
The Most Active Server Hours report indicates the peak hours of traffic on your site. The time tracked for this data is the local time of your servers.
4.2 Demographics Reports

Sitestats can provide you with detailed demographic and geographic data: countries, regions, cities, zip codes, area codes (US only), as well as NAICS (North American Industry Classification System) and DMA / MSA codes. Using demographic drill downs you can easily find which segments convert best or you can break down, for example, the CPA (Cost per Action) or ROAS (Return on Ad Spend) metrics by any geographic segment.
This information is especially useful if you intend to optimize your marketing expense through search engines’ geographic targeting options.

· Go to Reports ( Demographics.
· Select any of the following options:

· Languages
· Organizations
· Countries
· Areas of the World
· Time Zones
· Region / State code
· City
· Zip code (US & Canada) 
· Area code (US & Canada)
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Figure 77 shows an example of a demographics report. 
Figure 77 Time Zones Report

4.3 Content Reports

This section describes how to use the system to measure various aspects of your web site’s performance based on the web site’s content.

4.3.1 Pages

The Pages report shows which pages visitors look at most often. This will help you optimize your navigation and content and sell your advertising space more effectively.

The following reports are available:

· MOST REQUESTED PAGES BY URL – Go to Reports ( Content ( Pages ( Most Requested Pages By URL.

· MOST REQUESTED PAGES BY TITLE - Go to Reports ( Content ( Pages ( Most Requested Pages By Title.

[image: image169.png]® Paid Search

# Affilate Program

s
= om
2 D News Apri
) dupitermesia
® iEntry




Figure 78 Most Requested Pages by Page Title Report
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NOTE:

Sitestats allows you to check reports by URL and by title because, in certain cases, running reports by URL and by title for the same project might output different results based on how your web pages are named. For example, if you have a number of welcome pages in different languages, all of them named “Welcome”, you will see the aggregate page views figure in the “by title” report while figures for each welcome page will be displayed in the “by URL” report. 

4.3.2 Document Groups

You can set up Document Groups for sections of your web site and receive reports on the performance of these sections. This will help you determine the relative popularity of key sections of the web site.

· Go to Reports ( Content ( Document Groups.
The following reports are available:

· VISITS BY DOCUMENT GROUP - Go to Reports ( Content ( Document Groups ( Visits by Document Group. This report shows the number of visits to various content groups on your site during the selected period. Please note that visiting different content groups in one visit is counted as one visit to each group.

· PAGE VIEWS BY DOCUMENT GROUP - Go to Reports ( Content ( Document Groups ( Page Views by Document Group. This report shows the number of page views of the various content groups on your site during the selected period.
4.3.3 Directories

This report shows the total number of page views for each directory in your web site structure. This can help you determine the relative areas of visitor interest instead of, or in addition to, the Document Groups report.

· Go to Reports ( Content ( Directories.
4.3.4 Downloads
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This feature allows you to identify the most prominent downloadable files and sections of your site.

NOTE:

· Sitestats records the click on the downloadable file. It does not determine if the download was completed.

· Sitestats records a download each time a visitor clicks on a download file. There is no need to set this up in the Settings section. Sitestats knows automatically that a file is available for download and keeps track of all download attempts.
The following reports are available:

· DOWNLOADS BY FULL URL – Go to Reports ( Content ( Downloads ( Download by Full URL. This report shows which pages visitors click on downloadable files from.

· DOWNLOADS BY FILE NAME – Go to Reports ( Content ( Downloads ( Download by File Name. This report shows which downloadable files are most popular with your visitors.
· DOWNLOAD PAGES - This report shows the number of times specific files were downloaded from your sites during the report period. You can check the specific downloaded files by:

· By URL - Go to Reports ( Content ( Downloads ( Download Pages ( By URL.
· By Title - Go to Reports ( Content ( Downloads ( Download Pages ( By Title.
· By Document Group - Go to Reports ( Content ( Downloads ( Download Pages ( By Document Group.
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NOTE:

Sitestats automatically keeps track of all download pages. It records the number of page views of these download pages, even if there was no download by the visitor. 

4.4 Navigation Reports

This section describes how to use the system to check how visitors navigate through your web site. 

4.4.1 Entries

An ‘entry page’ is the first page a visitor views when accessing your web site. This entry page may be specifically designed to be an entry page (by making it attractive to search engines or by identifying it as a landing page in your Campaign Tracking) or it may simply be the first page a visitor sees. 

Knowing which pages are entry pages can help you improve them so that visitors are more likely to progress further into the web site.

You have the following options for checking your reports on entry pages:

· BY URL - Go to Reports ( Navigation ( Entries ( By URL.

· BY TITLE - Go to Reports ( Navigation ( Entries ( By Title.

· BY DOCUMENT GROUP - Go to Reports ( Navigation ( Entries ( By Document Group.

4.4.2 Bounce Rates

The bounce rate is the percentage of people exiting the site immediately after entering. Sitestats records a ‘bounce’ for each single access event. The bounce rate represents one of the main KPIs for any web site as it shows how attractive and compelling a site’s pages are in getting visitors to continue exploring the web site. 

You have the following options for checking your bounce rate:

· OF ALL VISITS - Go to Reports ( Navigation ( Bounce Rate ( Of All Visits.
· By Entry Page URL.

· By Entry Page Title.

· Bounce Rate over Time.

· OF FIRST TIME VISITS - Go to Reports ( Navigation ( Bounce Rate ( Of First Time Visits.

· By Entry Page URL.

· By Entry Page Title.

· Bounce Rate over Time.

· OF RETURNING VISITS - Go to Reports ( Navigation ( Bounce Rate ( Of Returning Visits.
· By Entry Page URL.

· By Entry Page Title.

· Bounce Rate over Time.
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Figure 79 Bounce Rate Over Time Report
4.4.3 Exits

The Exits metric shows the pages from which your visitors most often exit your site. This report is a good indicator of the effectiveness of your content, site architecture and navigation. If your most popular entry page is also the most popular exit page, you may want to improve its content and navigation to help you increase the total number of pages viewed.

You have the following options for checking your Exits metric:

· EXIST PAGES BY TITLE - Go to Reports ( Navigation ( Exits ( Exit Pages By Title.

· EXIT PAGES BY URL - Go to Reports ( Navigation ( Exits ( Exit Pages By URL.

· EXIT LINKS BY FULL URL - Go to Reports ( Navigation ( Exits ( Exit Links by Full URL.

· EXIT LINKS BY DOMAIN - Go to Reports ( Navigation ( Exits ( Exit Links By Domain.

Exit Links show you which links visitors click on when they leave your site. This will help you identify which links drive away traffic from your web site. You might want to negotiate advertising or link exchange agreements with the owner of web sites that receive significant traffic from you.
· PAGES WITH EXIT LINKS - Go to Reports ( Navigation ( Exits ( Pages with Exit Links.

· By Title.
· By URL.
· By Document Group.
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The Pages with Exit links metric shows which of your pages with exit links are the most popular.

NOTE:

If you map two or more domains to the same web site (e.g., you host a ‘.net’ and a ‘.com’ version of your domain name) or run sub-domains (e.g., ‘admin.yourweb site.com’, ‘support.yourweb site.com’), then Sitestats may report links to such pages as exit links. The solution is to map these additional domains to your primary domain (see section 5.4.3 Group Domains, URLs).

4.4.4 Paths

Path Analysis allows you to identify the most popular paths your visitors pursue through your web site, mapped out in a hierarchical tree structure. You can expand the branches of this tree to follow your visitors through as many levels of navigation as you wish. To navigate further into the report, click on the arrow next to the display (see Figure 80).
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Figure 80 Example of Path Analysis Report

You have the following options for checking the paths visitors take:

· PATH ANALYSIS BY URL - Go to Reports ( Navigation ( Paths ( Path Analysis by URL.

· PATH ANALYSIS BY TITLE - Go to Reports ( Navigation ( Paths ( Path Analysis by Title.

· PATH ANALYSIS BY DOCUMENT GROUP - Go to Reports ( Navigation ( Paths ( Path Analysis by Document Group.

· PATH ANALYSIS DURING VISIT 1-4 - Go to Reports ( Navigation ( Paths ( Path Analysis during visit 1-4.

· PATHS FOR CONVERSION - Go to Reports ( Navigation ( Paths ( Paths for Conversion.

· PATHS FOR CONVERSION BY TITLE - Go to Reports ( Navigation ( Paths ( Paths for Conversion by Title.

· PATHS FOR CONVERSION BY DOCUMENT GROUP - Go to Reports ( Navigation ( Paths ( Paths for Conversion by Document Group.

For all Path Analysis reports, you have two display options:

· Show site entries only – This will display the visit paths for the visits that started on this page.

· Show all transit traffic – This will display the visit paths for the visits that included this page (see Figure 81).
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To select either option, check off the radio button beside each display option.
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Figure 81 Entry Filter for Path Analysis Reports

NOTE:

If you select an Exit report and you select the drill down option Show path to here, you will have two display options for Path Analysis reports:

· Show site exits only – This will display the visit paths for the visits that ended on this page.

· Show all transit traffic This will display the visit paths for the visits that included this page (see Figure 82).
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Figure 82 Exit Filter for Path Analysis Reports
4.4.5 Scenario Analysis

A ‘scenario’ is a series of predefined steps that you wish visitors to follow, such as a multi-step form submission, a shopping cart sales transaction, an email subscription, etc. This feature reports the percentage of visitors that progress each step along the defined scenario. Scenario Analysis is extremely useful for evaluating and troubleshooting shopping cart abandonment, as well as any kind of online transaction.

Sitestats allows you to create Predefined and Ad-Hoc scenarios.

Comparison matrix:
	
	Predefined Scenarios
	Ad-hoc Scenarios

	Applies to historical data
	No
	Yes

	Report generation
	Fast
	May be slower

	Recommended use
	Analyze processes
	Explore navigation patterns

	Number of steps allowed
	15 steps
	8 steps

	Add scenario
	Only from Settings ( Scenario Analysis (see section 5.9 Set up Scenario Analysis).
	From the reporting interface and from Settings ( Scenario Analysis (see section 5.9 Set up Scenario Analysis).


To create ad-hoc scenarios from the reporting interface:

· Go to Marketing ( Reports ( Scenario Analysis ( Ad-hoc scenarios.

· Enter a name for your scenario step (e.g., ‘Products Page’ in Figure 83).
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Choose a configuration (e.g., URL contains) and enter the necessary information.

· Click on the Add new step button.
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Figure 83 Add Ad-hoc Scenario from the Reporting Interface

NOTE: 

It is crucial that you input URLs and fractional URLs correctly. A small typo will result in no data. We recommend you test your scenario by completing it yourself to ensure it works correctly.
You have the following options for checking scenario analysis reports:

· PREDEFINED SCENARIOS - Go to Reports ( Navigation ( Scenario Analysis ( Predefined Scenarios. 
· AD-HOC SCENARIOS - Go to Reports ( Navigation ( Scenario Analysis ( Ad-Hoc Scenarios. To generate the report, click on the Show report button.
· FORM ERRORS - Go to Reports ( Navigation ( Scenario Analysis ( Form Errors.
This report shows how many times visitors were shown a specific error while trying to complete a Predefined Scenario (e.g. a Form Submission). This report aids you in identifying the errors that caused visitors to abandon a particular scenario.

To view scenario steps:
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Place your cursor on the [image: image66.bmp] icon next to a scenario title.

· Click on Show scenario details.

Figure 84 Show Scenario Details Button

Report results are shown in Figure 85.
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A scenario report will automatically display a revenue figure at the bottom of the graph provided one of the steps within the scenario is a SALE action. 

The revenue is reported in the web site’s default currency, which you can configure from Settings ( Manage Projects (see section 5.4.2 Manage Projects).
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Figure 85 Example of Scenario Analysis Details

NOTE:

Scenario analysis reports count each page view only once in each visit path.

4.4.6 Page Depth

Page Depth reports show how visitors navigate into your web site to reach key pages. Sitestats defines the number of pages visited prior to visiting a specific page as ‘clicks to pages’. This is a measure of your web site’s complexity. High averages in clicks to pages may indicate a need to analyze the navigation of your site.

You have the following options for checking Page Depth reports:

· CLICKS TO PAGES BY TITLE - Go to Reports ( Navigation ( Page Depth ( Clicks to Pages by Title.

· CLICKS TO PAGES BY URL - Go to Reports ( Navigation ( Page Depth ( Clicks to Pages by URL.

4.4.7 Visitor Behavior on your Web Site

Sitestats provides the following metrics for evaluating how visitors interact with your web site:

· TIME SPENT ON SITE - Go to Reports ( Navigation ( Time spent on Site.

· PAGE VIEWS PER VISIT - Go to Reports ( Navigation ( Page Views per Visit. This is the total number of page views divided by the number of visitors. This is a useful measure of the degree of interest visitors may have in your web site. The more interested they are, the more pages they visit.

4.5 Marketing Reports

This section describes how to use marketing reports. 

4.5.1 Sales Reports

Sitestats allows you to receive reports on sales transactions completed through your web site.

The following Sales reports are available:
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SALES SUMMARY - Go to Reports ( Marketing ( Sales ( Sales Summary.

This report shows your web site sales and lists the revenue earned and the average order size during a selected period.

The Action column lists the total number of actions (in this case the Sale action) completed during the selected period.

The Unique Actions column lists the number of actions (in this case the Sale action) completed by different visitors during the selected period.

You can also view the Sales Summary report correlated with other actions (e.g., signup, subscription, contact form, etc.). For further details on how to add new actions to the system, please refer to section 5.7 Action Tracking.
Figure 86 Sales Summary Report

· SALES DETAILS - Go to Reports ( Marketing ( Sales ( Sales Details.

This report itemizes each sale tracked on your web site according to the time of sale, the Order ID, the associated revenue, as well as the Discount, the Shipping and Tax charges, if applicable. To see the full details of the buyer, click on the icon next to each listed sale (see Figure 87). This displays the following: Date, Member ID, IP/Host, Country, Number of visits, Entry page, Visit path, Referrer, Search phrase (if applicable), Country, System details, etc.

You can also drill down and see the full visit path by clicking on the View Visit Path link.
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Figure 87 Check Buyer Details

4.5.2 Order Reconciliation for the Sales Details Report

The Sales Details report is enhanced with the Order Reconciliation feature, which allows you to approve / cancel a pending sale and change the order amount and the currency for a specific sale. The Order Reconciliation feature is available only for users with Order Reconciliation rights (see section 5.3 Users & Roles for details about different types of users).

To use Order Reconciliation:

· Select the Sales Details report.

· Right-click on any report row and select Modify Sale Action (see Figure 88).
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Figure 88 Modify Sale Action Option
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This opens the Order Reconciliation window (see Figure 89), which enables you to make the following changes:

· Set the status of a sale to Approved, Pending or Canceled.

· Change the purchased amount.

· Change the currency.

Make your desired changes and click on the Save changes button.

Your changes are effective immediately.

Figure 89 Order Reconciliation Window

The Sales Details report also allows you to select whether your pending and / or canceled sales are displayed in your report.
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To view your pending sales, check off the Show pending sales check-box, and the pending sales will be displayed, colored in yellow (see Figure 90).

To view your canceled sales, check off the Show canceled sales check-box, and the pending sales will be displayed, colored in pink (see Figure 90).
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Figure 90 Sales Details Report with Pending and Canceled Sales

NOTE:

The Order Reconciliation feature is useful for web sites with a relatively low number of sales actions, which can be individually managed. 

In case of web sites with large numbers of sales actions, reconciling orders should be conducted via the Sitestats API. For details about the Sitestats API, see the Sitestats Web Services API Reference Manual.
4.5.3 Merchandising Reports

Merchandise reporting allows you to track specific information about your products: how many times individual products are viewed, added to a shopping cart and purchased. This includes Stock Keeping Unit (SKU) information, number of units sold and revenue per product. You can also associate with each purchase any applicable discount and tax, and receive reports including this information.
For reporting purposes, you can choose to organize your products according to custom categories and custom product names you need to define. For details on how to set up merchandising categories, please refer to section 5.10 Merchandising Categories.
The following standard merchandising reports are available:

· Merchandising Summary. 

· Cross-Sell Analysis.
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NOTE:

Standard merchandising reports can be used as templates for generating even more focused merchandising reports by employing the specific merchandising metrics you define when you set up merchandise reporting (e.g., Product Name, Product Type, SKU, Add to Cart, Product units, etc.). You simply need to customize a standard merchandising report by using the Custom Report Wizard (see section 3.9 Customize Reports).
Merchandising Summary:

This report identifies how well your individual products are converting. This report enables you to see which of you products are your 'best selling' and helps you take action on those that are not performing.
· Go to Reports ( Merchandising ( Merchandising Summary.
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This displays the Merchandising Summary report broken down by the custom categories you have created and the product information you have uploaded (see Figure 91).
To view product-specific information, drill down in your merchandising categories. To view all results for a particular category, click on the Other button.

Figure 91 Merchandising Summary Report
Cross-Sell Analysis:

This report shows products sold together within a shopping cart (or within different shopping carts during the same visit). Analyzing your customers' acquisition patterns allows you to fine-tune your cross selling efforts, by offering products that are known to sell together.
· Go to Reports ( Merchandising ( Cross-Sell Analysis.
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This displays the Cross-Sell Analysis report broken down by the custom categories you have created and the product information you have uploaded (see Figure 92).
To view all results for a particular category, click on the Other button.

Figure 92 Cross-Sell Analysis Report 
4.5.4 Campaign Reports

Campaign reports show the activity that originated as a result of a specific campaign. To view traffic generated by your campaigns, you have to configure your campaigns. For detailed information on how to set up campaigns, please refer to section 5.8.1 Set up Banners, Email and PPC / CPC Campaigns.
The following Campaign reports are available:

· CAMPAIGN SUMMARY - Go to Reports ( Marketing ( Campaigns ( Campaign Summary.

The Campaign Summary report (see Figure 93) shows the campaign traffic broken down by different types of campaigns (e.g., Affiliate Program, Paid Search, etc.). 

This report also lists the Non-Campaign Traffic Sources for comparison purposes.
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Figure 93 Campaign Summary Report

· LIVE COST ANALYSIS - Go to Reports ( Marketing ( Campaigns ( Live Cost Analysis.

Live Cost Analysis enables you to measure the effectiveness of your paid search engine campaigns. This feature combines the actual live data on your bid costs with the revenue generated by your web site sales to measure the profitability of each PPC / CPC keyword. This means you can obtain a detailed breakdown of your PPC / CPC advertising campaigns such as cost, revenue generated, cost per sale, return on advertising expense, etc. (see Figure 94).
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Figure 94 Live Cost Analysis Report

· INTERNAL CAMPAIGNS - Go to Reports ( Marketing ( Campaigns ( Internal Campaigns.

For both the Campaign Summary report and the LCA report, you can enable the Consolidated PPC / CPC Reporting feature by checking off the Enable cost consolidation box (see Figure 93 and Figure 94).

If you check off the Enable cost consolidation box, your PPC / CPC report results will be consolidated, i.e., the PPC results obtained by our tracking system will be automatically consolidated with click and cost data provided by the paid search engines. If you leave the Enable cost consolidation box unchecked, the PPC / CPC report results will be based only on our tracking system.

The current day’s data will always be that collected by our tracking system, as most search engines are unable to provide same day reporting. Once every 24 hours, we automatically consolidate the data collected by our tracking system with the cost and click data reported by the paid search engines. Search engines may occasionally take up to 18 hours to provide cost and click data.

When you enable Consolidated PPC / CPC Reporting, your report results will be based on our tracking data consolidated with Impressions, Clicks and Cost that search engines reported. Metrics such as CPA, ROAS, Conversion rate will be calculated based on consolidated data.
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NOTE: 

You may find that campaign traffic measured by Sitestats is often less than campaign traffic reported by traffic sources (e.g., a PPC / CPC engine, directory link, etc). This difference is due to differences in how your traffic source measures a visitor and how Sitestats measures a visitor. The traffic source counts a click on a link to your web site as a visitor. However, Sitestats only counts a visitor if the webpage is loaded in a browser and the JavaScript code is executed. Whether or not the JavaScript code executes depends on the following: the position of the code on the page, whether the page is fully loaded, and whether JavaScript is turned off in the visitor’s browser. Typically, Sitestats’ visitor numbers will be up to 10% lower than your traffic source’s numbers.

4.5.5 Search Engines & Referrers

Sitestats makes it possible to identify visitors by the following sources:

· Search Engines

· Search Phrases

· Organic Search Engines

· Organic Search Phrases

· Referring Domains
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Referring URLs

NOTE:

The visitor sources listed above are not exclusive, i.e., a given visitor will be reported in as many different sources as appropriate.

Search Engines and Search Phrases:

· Go to Reports ( Marketing ( Campaigns ( Search Engines.
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This report identifies which search engines send visitors to your site most often. This allows you to see which search engines are generating the most traffic. If you do not receive traffic from a certain search engine, check if you are properly registered with it.

NOTE:

Sitestats identifies search engines by matching the referrer IP address to a database of search engine IP addresses. This includes both organic (free) traffic and traffic from paid search engine campaigns.

· Go to Reports ( Marketing ( Campaigns ( Search Phrases.
The Search Phrases report identifies the keywords or phrases that most visitors use to reach your site. This report includes both organic (free) keywords or phrases and paid keywords or phrases (see Figure 95)[image: image191.png]CAMPAIGH SETTINGS
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Figure 95 Search Phrases Report

Organic Search Engines and Organic Search Phrases:

· Go to Reports ( Marketing ( Campaigns ( Organic Search Engines.
This report identifies which organic (free) search engines send visitors to your site most often.
· Go to Reports ( Marketing ( Campaigns ( Organic Search Phrases.
This report identifies the organic (free) keywords or phrases most commonly used by your visitors to reach your site. 
Referrer Domains and Referring URLs:

A referrer is a page that links to your web site, including search engine results pages. Referrer reports show how many visitors came to your web site from which pages. You can view this data broken down by domains or by URL. 
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NOTE: 

No referrer means visitors arrived by bookmark, direct entry into the address bar, text based email links, and spawned web pages (new browser windows).

To check referrer reports:

· Go to Reports ( Marketing ( Campaigns ( Referring Domains.
This report shows which referring domains send you the highest amount of traffic. Referring domains provide you with a pool of visitors potentially interested in your product or service, which can help you target your marketing efforts.

· Go to Reports ( Marketing ( Campaigns ( Referring URLs.
This report shows which referring URLs send you the highest amount of traffic.

4.5.6 Conversion Reports

Sitestats defines conversions as predefined actions that visitors take on your web site, such as submitting a form, buying a product or service, subscribing to a newsletter, downloading a file, following specific links, etc. Conversions reports can help you determine the most cost-effective promotional campaigns and troubleshoot critical actions such as site registrations, newsletter signups, file downloads, etc. Conversion rate is the metric used to measure how effective you are in driving your visitors to take action. It is calculated by dividing the number of actions registered during the reporting period by the number of visitors who visited your site during the same period.

There are 4 predefined actions - sale, signup, newsletter and contact - but you can also define custom actions. By default, you have ten actions, but you can increase the number of actions upon request. (When requesting these actions, please also include a name for each action.) 

To check conversion reports, you have to set up actions for the actions you are interested in. For detailed information on how to set up actions, please refer to section 5.7 Action Tracking. 

To access conversion report after you set up actions:

· Go to Reports ( Marketing ( Conversions.
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Select any of the reports listed in the navigation menu.

NOTE:

Sitestats collects conversion data only from the time you install Action Tracking, not retroactively.

The following conversion reports are available:

· CONVERSION SUMMARY – Go to Reports ( Marketing ( Conversions ( Conversion Summary. 
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This report shows the occurrence of all your configured actions and their corresponding conversion rates (i.e., the number of unique action occurrences divided by the total number of visits). Figure 96 shows an example of a Conversion Summary report.

Figure 96 Conversion Summary Report
· NUMBER OF VISITS TILL CONVERSION – Go to Reports ( Marketing ( Conversions ( Number Of Visits Till Conversion. This report shows the number of times visitors returned to your web site before they converted. It also shows the revenue and the average order size of these visitors' purchases.

· CONVERSION by the following criteria:
· SEO & SEM

· by Search Engines

· by Search Phrases

· by Organic Search Engines

· by Organic Search Phrases

· Referrers

· by Referring Domains

· by Referring URLs

· Demographics

· by Countries

· by Languages

· by Organizations

· Landing Pages
If you select any of the above entries (e.g., Conversions by Organic Search Phrases), the window shown in Figure 97 is displayed. 
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Select the action you are interesting in checking conversion reports for (e.g., sale).

· Click on the Next button.

This displays the conversion report you are interested in.
Figure 97 Select an Action

4.6 System Reports

Sitestats provides you with reports on the technical specifications of your visitors. This information will help you optimize your web development efforts as to meet the technical settings and standards the majority of your visitors use. 

· Go to Reports ( System.
· Select any of the following options:

· Browsers

· Browser versions
· JavaScript support
· JavaScript version
· Operating systems

· Operating system versions
· Screen resolution
· Color palettes
· Cookie support
· Java support
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Figure 98 shows an example of a System report.
Figure 98 Operating System Versions Report
5 Advanced Configuration

This chapter describes how to configure your account settings from the Settings section of the user interface. To access this section, click on the Settings tab in the top navigation bar. Depending on which Sitestats edition you have purchased, you will find a combination of the headings presented below: 

5.1 Personal Setup

This section allows you the following operations:

Edit your user profile:

· Go to Settings ( Personal setup ( Edit your user profile.
This section allows you to change your own user information, including your contact details. If you are a restricted user, you can only change the following information: username, name, role, email, and telephone number.

Only the administrator has access to the full user information and can change user rights. For more details about user rights, see section 5.3.1 Create and Modify Users.
Change your password:

· Go to Settings ( Personal setup ( Change your password. Follow the instructions provided on the page.

Sitestats allows the account administrator to impose on the other account users the use of strong passwords. The administrator can set the use of strong passwords from the Security Center (see section 5.3.2 Security Center). If the administrator enabled the requirement of using strong passwords, then all account users will have to enter a strong password upon changing their password.
Set Calendar Events:

· Go to Settings ( Personal setup ( Set Calendar Events.
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Calendar Events are used for keeping track of events that might impact your web site’s metrics, such as web site changes, public holidays, marketing campaigns or system outages. For more details on how to use calendar events, see section 3.8 Events.
Figure 99 List of Personal and Shared Events

Clicking on the Set Calendar Events link displays the list of your calendar events and the list of shared calendar events (see Figure 99). This allows you to share, edit and delete you events.

To add new events, click on the Add button. This displays the Add New Event window shown in Figure 59. To add new events, follow the steps described in section 3.8 Events.
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NOTE:

To avoid mistakes in typing specific URLs in the Add New Event window, the Settings panel only allows you to add events with a SITEWIDE GENERAL scope. If you want to add page-specific events, follow the steps described in section 3.8 Events.
5.2 Billing Setup

This section allows you to edit your organization’s administrative and technical contact information.

· Go to Settings ( Billing setup ( Edit admin and technical. 

· Follow the instructions provided on the page.

5.3 Users & Roles

This section allows you to add and modify users with different levels of access and to enforce security measures for all user accounts.

5.3.1 Create and Modify Users

To add new users:

· Go to SETTINGS ( Users & Roles ( Create and modify users and set their access rights ( Add new user.

This displays the User Profile page where you can add new users (see Figure 100 and Figure 101). Only administrators can create new users.

· Fill in the user’s contact details (see Figure 100).

· Enter the login validity period for the user account. If you leave this setting blank, the user’s login validity period will be unlimited.

· Select whether to require the user to change their password on next login.
· Select the User defined time zone from the drop-down menu.

· Select the User defined reporting currency from the drop-down menu.

Figure 100 Add New User 1

The User defined time zone allows you to select your own time zone, which might be different from the time zone of your project (e.g., you live in London - GMT and monitor a project based on GMT -8). If you enable this setting, all your reports and dashboards will be adjusted to your own time zone.

The user defined time zone affects only the reporting interface. It will not affect user-independent features (alerts, scheduled email reports).

The User defined reporting currency allows you to select the currency you want displayed in your reports, which might be different from the default currency of your project. You can select from the following currencies: EUR, USD, HUF, DKK, SEK, NOK, GBP, JPY, and CAD. If you enable this setting, all your reports except the Sales Details report will be displayed with your selected currency.
Sitestats uses monthly average exchange rates to convert the campaign costs and sales figures into the project default reporting currency (e.g., your annual revenue displayed in your project default reporting currency is calculated by multiplying the monthly figures obtained in the tracking currency with the monthly average exchange rates). 

For information about tracking currencies, see the Installation Guide.

· Decide on the user’s level of access.

· Set the user’s reports access rights to all web sites or to selected web sites only.

· Click on the Add button.

This will add the new user to the system.

Figure 101 Add New User 2

You can choose from the following types of user rights:

· Full Access (Administrator Access): These users have access to all reports and can change all account settings. Only administrators can add / edit account users. 

· Restricted Access:

· Web Analytics:

· Reports & Dashboard Access: These users have full access to web analytics reporting, but cannot add, delete or change any aspect of the account, apart from their personal profile. If they try to access other areas, they will be prompted by a restricted access message.

· Dashboard Access Only: These users have access only to the dashboards that were previously created for an account. They can choose their default dashboard, but do not have access to other reports and cannot add, delete or change any aspect of the account. If they try to access other areas, they will be prompted by a restricted access message.

· Setup:

· Installation (Web Designer Access): These users can access the tracking code and make changes to all project settings but cannot change the company profile, manage account users, or view the billing statement.

· Billing: These users can view and change the billing statement, the company profile, the payment method, the credit card information, and the subscription type.

· Order Reconciliation: These users can approve / cancel a pending sale and change the order amount and the currency for a specific sale. The Order Reconciliation user rights are available only if the user already has Reports & Dashboard Access rights. For details about the Order Reconciliation feature, see section 4.5.2 Order Reconciliation for the Sales Details Report.

5.3.2 Security Center

Sitestats allows you to enhance your security by requiring your users to use strong passwords and to change their passwords periodically. You can also increase your security by restricting the access to the reporting system of certain IP addresses or IP ranges.
Restricting the access to the reporting system of certain IP addresses or IP ranges is different from excluding visits from the reported statistics by IP address (see IP filtering in section 5.4.1 Add a Project).

To enhance your general security:

· Go to Settings ( Security Center. 

· Enable one or all of the following options (see Figure 102):

· Require strong passwords.

· Force all users to change their passwords when they next log in.

· Force users to renew passwords every (x) day(s).

· Restrict access for certain users by entering their respective IP addresses. If you leave this field blank, all your account users can access your reports. If you type in specific IP addresses, only the users with those IP addresses will be able to access your reports.

Figure 102 Security Center
5.4 Projects (Web Sites)

Projects are the web sites that you want to track. A 'project' usually refers to a single web site. A project is defined by the unique tracking code that you add to your web pages. The reporting interface groups all pages tracked with that code into one set of statistical reports.

However, you may choose to track pages from multiple domains within the same project (e.g., for web sites that use doorway pages or mini sites to funnel traffic into one main site). You can also divide one web site into multiple projects (e.g., for web sites that offer multiple language versions).

This section allows you to add new projects (web sites) to your account or edit the settings of your existing projects.

NOTE:

If your web site has a complicated structure, we suggest you consult your Account Manager on whether you should set up your web site under one or more projects. This is an important decision, as it can be complicated to switch from monitoring your web site under one project to monitoring it under more projects.

5.4.1 Add a Project

Depending on your subscription, you can by default manage up to three projects (web sites) under one account.

If you need additional projects for your account, please contact your Account Manager.

If you have multiple projects, the reports for your different projects are completely separate, and you can manage them independently.

To add a project:

· Go to Settings ( Projects (web sites) ( Add a project.

This displays the window illustrated in Figure 103.

· Fill in the General Settings of your project, including your web site’s title, your web site’s URL, the edition you subscribe to, and the time zone.

Sitestats uses the time zone you select to calculate the times and calendar data for your reports.

Fill in the Statistics Settings of your project:

· Exclude browser – Check off this box if you want to prevent the system from tracking visits from your specific browser (computer). Cookies have to be enabled in your browser for this option.

Figure 103 Add New Project

NOTE: 

a) Use this option when you have a dynamic IP address. 

b) If you use more than one browser on a specific computer (such as Internet Explorer and Firefox), then you need to exclude each browser individually.

· IP filtering - Enter the IP address of your organization to prevent the system from tracking visits from you and your colleagues.

NOTE: 

Use IP filtering when you have a fixed IP address. Please specify one IP address per line. Also you can specify an IP range e.g. 161.38.69.* 

· Default report period – The options are day, week, month.

· Default number of rows – The options are 10, 25, 50 and 100 rows.

· Project Default Reporting Currency – This allows you to specify your project default reporting currency. All your campaign costs and sales figures except the ones in the Sales Details report will be converted to this currency (see Figure 104).
The currencies supported are USD, CAD, EUR, GBP,JPY, DKK, HUF, NOK and SEK.

Sitestats uses monthly average exchange rates to convert the campaign costs and sales figures into the project default reporting currency (e.g., your annual revenue displayed in your project default reporting currency is calculated by multiplying the monthly figures obtained in the tracking currency with the monthly average exchange rates).

For information about tracking currencies, see the Installation Guide.

· Chart format – The options are flash and png (see Figure 104).
· Display comparative values as percentages – If you leave this option unchecked, comparative values are displayed numerically (see Figure 104).
· Automatic PPC time zone adjustment – This option allows you to adjust the time zone of your PPC campaigns to the search engine’s local time zone (E.g.: Google - PST, Yahoo! US - PST, Yahoo! UK - GMT, Miva UK - GMT) in order to be able to accurately match up click and cost metrics.

· Enable Cost Projection - Due to the search engines’ inability to report LCA data (i.e., Impressions, Clicks and Cost) on the same day, Cost Projection provides you with LCA projected data for the past day. LCA projected data is calculated based on the previous day’s average cost per keyword multiplied by today’s number of clicks. If you enable Cost Projection, you will see the projected figures for the past day and your data will be evened out. If you do not enable Cost Projection, your LCA data for the past day will be zero.

Figure 104 Add New Project 2
· Project Go-live Date - Enter the beginning of your data collection period. By default, data is collected since you installed the tracking code. The Project Go-live Date allows you to eliminate the period for which you do not want any data to be displayed. The data you choose to eliminate from your reports is not lost. Note that the Traffic Summary report is not affected by the Project Go-live Date selector, and will display all the data collected for your project.

· Click on the Add project button.

5.4.2 Manage Projects

· Go to Settings ( Projects (web sites) ( Manage projects. This displays the window illustrated in Figure 105.

This window allows you to edit your projects settings, schedule reports and delete your projects.

To edit a project, click on the [image: image71.bmp] icon next to each project. This opens the Project Settings window, which displays the settings you selected when you created the project. Click on the Edit button. Enter your changes and click on the Update button.

Figure 105 Manage Projects

Clicking on the [image: image72.bmp] icon next to each project opens the Scheduled Reporting window. For details on how to schedule reports, please refer to section 5.6 Scheduled Email Reports.

To delete projects, click on the [image: image73.bmp] icon next to each project.

NOTE:

Whenever you delete a project, you have to delete the tracking code on your web site as well. Otherwise, our system will continue to track your web site’s traffic and you will be charged for the extra number of page views.
5.4.3 Group Domains, URLs

Running identical versions of your web site under different domain names (e.g., www.yourwebsite.com and www.yourweb site.net) might create confusion in your reports, because you would see different entries for www.yourwebsite.com/index.html and www.yourwebsite.net/index.html, which are actually the same page.

To avoid this confusion, Sitestats allows you to group your different domains into a unique project. This will map each page of your alternative domain (e.g., http://www.yourwebsite.net) to your main site (e.g., http://www.yourwebsite.com) and you will obtain unified reports.

To group domains and URLs:

· Go to Settings ( Projects (web sites) ( Group domains, URLs. 
This displays the window illustrated in Figure 106.
· Enter the URL of the alternative domain name in the text box on the left.

· Enter the URL of the main domain name in the text box on the right.

NOTE:

Make sure you include http:// or https:// in the URLs you enter.
· Click on the Update button.

You can also delete your previous assignments by clicking on the [image: image74.bmp] icon next to each assignment.

Figure 106 Domain and URL Grouping

5.5 Report Preferences

This section allows you to quickly modify your report settings and to manage your color coding settings.

5.5.1 Exclude your Browser and Edit Report Defaults

· Go to Settings ( Report preferences ( Exclude your browser or a range of IP addresses from your reports.

This displays the Project Settings window, which displays the settings you selected when you created the project. Click on the Edit button. Enter your changes and click on the Update button.

For details on how to select your report preferences, please refer to section 5.4.1 Add a Project.
5.5.2 Manage Color Coding

· Go to Settings ( Report preferences ( Color coding. 

This displays the window illustrated in Figure 107.

This allows you to edit and delete your color coding settings.

Figure 107 Manage Color Coding

To edit a color coding setting, click on the [image: image75.bmp] icon next to each report that has been assigned color coding. This displays the Edit Color window shown in Figure 28. For details on how to fill in the Edit Color window, please refer to section 3.4.5 Color Coding.

To delete a color coding setting, click on the [image: image76.bmp] icon next to each report that has been assigned color coding.

5.6 Scheduled Email Reports

This section allows you to manage your scheduled email alerts and your scheduled events.

5.6.1 Customize and Schedule Reports for Email Delivery

This feature allows you to schedule performance reports to be regularly emailed to you and your colleagues. Your selected reports will be generated on a daily, weekly or monthly basis and will be delivered to multiple recipients in HTML or Excel formats.

To schedule a report for email delivery:

· Go to Settings ( Scheduled Email Reports ( Customize and schedule reports for email delivery.
· Click on the Add button. 

This displays the Scheduled Report Settings window (see Figure 108). 

· Fill in the details of your emailed report, including name, reporting interval, description, and recipients. Fill in the recipients’ email addresses by separating them with commas.

· Select a format for your report. The options are HTML and Microsoft® Excel® format.

· Activate your report delivery by checking off the Active check box. If you suspend the report delivery, your emailed report settings will not be deleted, so that you can use them at a later date.
· Click on the Add button.

This opens a window which allows you to select which reports should be included in your emailed report (see Figure 109).

Figure 108 Scheduled Report Settings 1

· Select a report from the drop-down menu.

· Select how many report rows you would like to see from this specific report. The options are 10, 25, 50, 100 and 200.

· Click on the Add button.

Figure 109 Scheduled Report Settings 2
The selected report will be added to your scheduled email report. You can further add more reports for email delivery. When you finish adding reports, click on the Update button and your settings will be saved.

NOTE:

You can add up to 20 different reports, each containing 10 rows, to a scheduled email report. The maximum number of rows for a scheduled email report is 200.

To modify and delete your scheduled email reports:

· Go to SETTINGS ( Scheduled Email Reports ( Customize and schedule reports for email delivery.

This displays the Scheduled Reporting page (see Figure 110), which allows you to edit and delete your scheduled email reports.

· To edit a scheduled report, click on the [image: image77.bmp] icon. Make your changes, click on the Update button and your settings will be saved.

· To delete a scheduled report, click on the [image: image78.bmp] icon. 

Figure 110 Scheduled Reporting Window

You can also customize the header of your scheduled report by uploading your company logo on the interface. To upload your company logo, click on the Do you want to change your company logo that appears on HTML reports? link and follow the instructions.

5.6.2 Manage Alerts

This Manage Alerts section allows you to activate / deactivate, edit and delete your alerts. For information on how to add new alerts, please refer to section 3.7 Alerts.

To manage your alerts:

· Go to Settings ( Scheduled Email Reports ( Setup Alerts.

This displays the Alert Management window illustrated in Figure 111. 

· To activate the alert, check off the Status check box.

· To edit an alert, click on the [image: image79.bmp] icon. Make your changes, click on the Update button and your settings will be saved.

· To delete an alert, click on the [image: image80.bmp] icon. 

Figure 111 Alert Management
5.7 Action Tracking

This section allows you to define actions to be tracked, such as a form submission, an email newsletter registration, a file download, etc. Actions are used to analyze your visitors’ behavior in the context of that action and to generate conversion rate reports.

By defining and tracking your most desired actions, you can learn how to optimize those actions. For example, you can measure the effectiveness of an advertising campaign by identifying and tracking those visitors that actually make a purchase. Or you can increase your newsletter subscriptions by troubleshooting the path your visitors take to the subscription page.

By default, you can define and track up to 10 different actions, but you can increase the number of actions upon request. If you require more custom actions, please contact your Account Manager. When requesting additional actions, please include a name for each new action.
Sitestats offers you several predefined actions:

· Action 01 - Sale (end of a completed sales process). This action cannot be changed and is the only action that can be associated with the Amount variable.

· Action 02 - Signup (successful signup or subscription to a service).

· Action 03 - Newsletter (subscription to a newsletter).

· Action 04 - Contact (contact form submission). Actions 02, 03 and 04 are only suggested and can be changed by simply entering a different action name.

You can set up your own custom actions for Actions 05 through 10. 

NOTE:

An action does not need to be a purchase of goods or a signup to an online service. You can define actions on product information pages. If a visitor looks at your products (not just your home page), it indicates that this visitor shows interest in your offer. 

To set up action tracking:

· Go to Settings ( Action tracking ( Track sales, revenue, form submissions, downloads and custom actions.
This displays the Custom Actions window (see Figure 112). 

· Enter your own custom actions in the fields for Actions 05 through 10.

· Decide whether an action is unique or not. 

You should configure an action as unique if the visitor performs that action more than once but the action is recorded just once (e.g., tracking how many visitors downloaded a document from your web site). To configure an action as unique, check off the Unique check box.

You should configure an action as non-unique if every time the visitor performs that action, it is recorded as such (e.g., tracking how many times visitors bought something from your web site). To configure an action as non-unique, leave blank the Unique check box.

Figure 112 Custom Actions Window

· Click on the Update button.

NOTE:

· Keep in mind that every time the page on which you configured an action is viewed, an action is recorded, so make sure the page is unique to that action. Generally, this means the ‘Thank you’ or ‘Confirmation’ page that is displayed at the end of a purchase or a form submission.

· Sitestats collects conversion data only from the time you install Action Tracking, not retroactively.

To finish implementing actions, you also need to customize the tracking code on the targeted pages. For further information on how to customize the tracking code, please refer to the Sitestats Installation Guide.

Once you implement actions, you can find conversion reports under Reports ( Marketing ( Conversions. For details on conversion reports, please refer to section 4.5.6 Conversion Reports.

5.8 Campaigns & PPC Tracking

This section describes how to manage your marketing campaigns. Sitestats enables you to track online advertising campaigns, including paid search campaigns, affiliate programs, email campaigns, banner campaigns, etc. 

Campaign tracking allows you to measure the effectiveness of your marketing campaigns in terms of online sales, form submissions, email subscriptions or any other valued action you define (see section 5.7 Action Tracking). By using campaigns, you will be able to measure the number of visitors, bounce rates, conversion rates, and ROI for each of your designated traffic sources. 
NOTE:

You do not need to make any changes to the tracking code on your web site to activate Campaign Management.

5.8.1 Set up Banners, Email and PPC / CPC Campaigns

To identify visitors arriving to your site through a marketing campaign you must either define a pattern in the referrer URL (e.g., set up a campaign based on the visitors who arrive from a specific partner site) or in the entry (landing) page (e.g., set up a campaign based on the visitors who arrive on a certain page that is only accessible through the campaign).

In some cases the referrer URL of a campaign cannot be specified, as visitors arriving from the campaign may use multiple referral sources (e.g. the syndicated Google ads served by Google but displayed on a partner site). In such cases you can create a unique entry (landing) page for each of your campaigns (e.g., www.abc.com/overture.html or www.abc.com/?ref=overture). 

To set up a campaign:

· Go to Settings ( Campaigns & PPC tracking ( Set up banners, email and PPC/CPC campaigns.

· Choose a campaign type from the drop-down menu and click on the Add new campaign button.

Figure 113 Add New Campaign Button

This displays the Add new campaign window (see Figure 114).

· Enter your campaign name.

· Enter your campaign description.

· Select the cost type.
· Enter the keyword identifier, e.g., kw. This flag identifies the keyword in order that a cost may be reported

· Select the start date for your campaign.

· Select the end date for your campaign.

· Choose whether your campaign results will be listed in your reports.

Figure 114 Add New Campaign Window

· Identify the campaign by selecting one of the options from the drop-down menu (see Figure 115) and entering the appropriate information.
The campaign tracking string: www.yourdomain.com/index.html?campaign=google identifies the PPC campaign in order for revenue to be reported. Make sure the string you use is the same in both your paid search engine settings and Sitestats settings.
· Click on the Add button.
Figure 115 New Campaign Settings Options

Campaign Settings Options:

· URL PARAMETER EQUALS: Provides an exact match for the URL parameter you define.

The URL Parameter equals option allows you to define a campaign by providing a URL parameter that appears in the Landing Page URL. You do not need to enter the full Landing Page URL. The URL Parameter equals option will return an exact match for the parameter you provide.

Example:

URL parameter equals cmp=12 returns only the visitors generated by the campaign with the URL parameter cmp=12; visitors from campaigns defined as cmp=12xx will not be returned.

The URL parameter can be:

· what comes in between the “?” mark in a URL and the “&” sign

E.g.,www.abc.com/index.html?cmp=springsales&_abc3tyJNL60ZN7e3gkG&abcd=133
· what comes in between two “&” signs

E.g.,www.abc.com/index.html?ref=googleadws&kw=web+analytics&_c_id=abcd123&abcd=1
· what comes in between an “&” sign and the end of the URL

E.g.,www.abc.com/index.html?ref=googleadws&kw=web+analytics&_c_id=abcd123&abcd=7

· LANDING PAGE URL CONTAINS: Provides all the URLs that partially match the pattern you define.

Example:

Landing Page URL contains cmp=googleadwords returns all the visitors generated by the campaigns cmp=googleadwords123xx.

· LANDING PAGE URL EQUALS: Requires you to enter the whole URL and provides an exact match for the URL you define.

Example:

Landing Page URL equals www.yourdomain.com/index.html?campaign=overture returns only the campaign visitors that entered your website via this specific page.

· REFERRING URL CONTAINS: Provides all the URLs that partially match the pattern you define.

Example:

Referring URL contains www.partnersite.com returns the visitors referred by www.partnersite.com/xxx.

· REFERRING URL EQUALS: Requires you to enter the whole URL and provides an exact match for the URL you define.

Example:

Referring URL equals www.yourdomain.com/partners/mypartner returns only the visitors referred by this specific URL.
After you set up your campaign, test it by accessing the landing page or the web site using the campaign identifiers you selected. Then, check the traffic reports to see whether your visit was properly recorded.

NOTE:

· Make sure you spell your referrer or landing page correctly. If this information is incorrect, Sitestats is not able to measure your campaign traffic.

· Make sure there are no campaign tracking string conflicts, e.g., one campaign defined with URL contains: ref=overture and another campaign with URL contains: ref=overtureuk. Since both tracking strings are defined with URL contains and both strings contain the phrase ref=overture, Sitestats will report this as a conflict.

· Your campaign is active from the time when you create it and does not apply to past data, i.e., if you launch a campaign in AOL in January but you only set up campaign tracking in February, you will NOT have campaign data for January even though standard tracking was set up during the whole period.

To manage campaigns:

· Go to Settings ( Campaigns &PPC tracking ( Set up banners, email and PPC/CPC campaigns.

This displays the Campaign Management window (see Figure 116).

· To edit campaigns, click on the [image: image81.bmp] icon. Make your changes, click on the Update button and your settings will be saved (see Figure 116).

· To delete campaigns, click on the [image: image82.bmp] icon (see Figure 116).

The Campaign Management window (see Figure 116) also allows you to access two advanced campaign management features, i.e., Fall-back campaigns and Bulk campaign management.

Figure 116 Campaign Management Window

Fall-back campaigns allow you to keep track of campaigns that you might have overlooked when configuring them individually, but you still want them counted in your campaign reports. 

E.g., if you configure your campaigns as 'cmp=1', 'cmp=2', 'cmp=3', etc., and you forget to configure an individual campaign, you can provide a general pattern such as 'cmp=' for the fall-back campaign, and the traffic generated by the campaign you forgot to configure will still be counted as campaign traffic.

From a technical point of view, the system first checks if traffic can be attributed to the campaigns you have defined. Next, it checks if traffic can be attributed to the fall-back campaigns. The traffic that cannot be attributed to the previous categories is considered non-campaign traffic. The goal is to have zero visitors for the fall-back campaigns.

You can configure fall-back campaigns individually, or you can configure fall-back campaigns by using the Bulk Campaign Management feature.

To configure fall-back campaigns:
· Go to Settings ( Campaigns & PPC tracking ( Set up banners, email and PPC/CPC campaigns.

· Scroll down the page and click on the Create fall-back campaign link (see Figure 116).
This displays the Add fall-back campaign window (see Figure 117).

· Fill in the details of your fall-back campaign: campaign name, campaign descriptions, campaign settings.

The main difference between fall-back campaigns and the other campaigns is that fall-back campaigns can be defined only with the CONTAINS operator, while the other campaigns can be defined with both the EQUALS operator and the CONTAINS operator.

Figure 117 Add Fall-back Campaigns

In case you manage hundreds of campaigns, you can configure them in bulk by using the Bulk campaign management feature. Please note that the changes you make with Bulk campaign management may have dramatic effects on your campaign tracking and report display. Please consult a technical support specialist for assistance in using this feature.

· To use the Bulk campaign management feature, scroll down the page illustrated in Figure 116.
· Click on the Enter bulk campaign management link.

This displays the Bulk Campaign Upload window (see Figure 118).

· Export the campaign settings that you have already entered in the system by clicking on the Download campaign settings (XLS) link. This will prompt you to save an Excel file on your computer. 

· Save the file to a location of your choice and enter the changes to your campaign settings in this file.

Figure 118 Bulk Campaign Upload

· When you finish making changes, upload the file on the interface by selecting the file from your computer with the Browse button and clicking on the Upload button.

5.8.2 Manage PPC Logins

This section allows you to set up the Live Cost Analysis (LCA) feature for your account. With LCA, you can track your PPC campaign costs and calculate ROI at the keyword level. To enable LCA, you need to supply your paid search engine login details. 
Prior to enabling LCA, you must create a PPC account with a search engine.

To enable LCA:

· Go to Settings ( Campaigns &PPC tracking ( Manage PPC logins.

· Click on the Add button.

This displays the PPC Search Engine Setup window (see Figure 119).

This page allows you to enter and edit login information on a global level, rather than for each PPC campaign.
· Select from the drop-down menu the search engine that you have a PPC account with.

· Enter the name of your campaign. The default name is the search engine’s name.

· Select the currency from the drop-down menu.

· Enter your login ID for accessing the CPC search engine’s interface.

· Enter your password for accessing the CPC search engine’s interface.

· For Overture/Google, you also need to enter your account ID.

Figure 119 PPC Search Engine Setup

5.8.3 Manage Campaign Categories

Campaign Categories help you organize the campaign results displayed in your reports by enabling you to add your own categorization. The Campaign Categories you create are independent classifications that can also be used as Cross-reference Filters (see section 3.4.1 Cross-reference Filters).

Example of Campaign Categories:

· Channel: paid search, banner, e-email, etc.

· Market: United States, Denmark, Germany, etc.

· Vendor: Overture, Google, FindWhat, etc.

· Keyword group: wholesale keywords, retail keywords, etc.

· Campaign manager: Justin, John, Jennifer, etc.

To create Campaign Categories:

· Go to Settings ( Campaigns & PPC tracking ( Manage campaign categories.

This displays the Custom Campaign Categories window (see Figure 120).

The default campaign category is Channel, e.g. the type of campaign.

· Enter your campaign categories in the Category label text boxes.

· Check off the Enabled check box to activate your categories.

· Check off the Display in reports check box for each campaign category that you want displayed in your Campaign Summary report and Live PPC Cost Analysis.

· Click on the Update button.

Figure 120 Custom Campaign Categories

If you check off only the Enabled check box, your campaign categories will be included in your Campaign Categorization, Custom Report Wizard, Cross-reference filters and Drill-down options. If you also check off the Display in reports check box, your campaign categories will be displayed in your Campaign Summary report and Live CPC Cost Analysis. Note that clicking on the Display in reports option automatically activates the Enabled option.

The Campaign Categories you select for display in the Campaign Summary Report will be organized in a tree structure reflecting each category’s rank (e.g. Category 1: Channel broken down by Category 2: Market, broken down by Category 3: Vendor, broken down by Campaign).

Figure 121 Campaign Categories in the Campaign Summary Report

Once you created campaign categories, you can categorize your marketing campaigns from the Edit Campaign window. 

To categorize your marketing campaigns:

· Go to Settings ( Campaigns & PPC tracking ( Manage campaign categories.

· Select the campaign you want to categorize and click on the Edit button. This displays the Edit Campaign window.

· Scroll to the Categorization heading (see Figure 122).
Under Categorization, you can see the list of the campaign categories you created. 

· Enter your desired categorization (e.g., Jupitermedia) in the text box next to each category (e.g., Vendor).

Figure 122 Categorization Options

If you do not enter a value for a particular category, then the campaign will appear as Non categorized for that category.

· Once you assign your campaign to particular categories, click on the Update button and your settings will be saved.

NOTE:

The Campaign Categories you created will be available every time you create a new campaign (see 5.8.1 Set up Banners, Email and PPC / CPC Campaigns) under the Categorization heading.

5.8.4 LCA Troubleshooting

LCA Troubleshooting allows you to check the PPC results obtained by the Sitestats system against the click and cost data provided by the paid search engines.

· Go to Settings ( Campaigns & PPC tracking ( LCA Troubleshooting.

This displays the LCA Troubleshooting window (see Figure 123), which shows whether our system encountered any problems when retrieving data from paid search engines.
Figure 123 LCA Troubleshooting

Since most search engines are unable to provide same day reporting, LCA Troubleshooting data is available only up until the previous day.

The system checks for the following types of errors:

· Login Failed - The user name or the password provided under Settings ( Campaigns & PPC tracking ( Manage PPC logins are not correct, or the Google MCC information is missing or is inaccurate.

· No Matching Campaigns Found - One or more target URLs you set in the PPC engine cannot be mapped to any PPC campaigns set up under Settings ( Campaigns & PPC tracking ( Set up banners, email and PPC/CPC campaigns. Note that the cost type of the campaign needs to be PPC (Pay-per-Click Live Cost Retrieval). 

· Keyword Identifier Missing - The Keyword Identifier (e.g. kw) is missing. This error appears when a URL can be mapped to a campaign but there is no Keyword Identifier in the query string. Note that Yahoo!/Overture does this automatically if you enable Yahoo! EasyTrack URLs. 

· Keyword Mismatch - The value in the Keyword Identifier does not match the keyword reported by the search engine. This is typically caused by a typo in the Keyword Identifier, or by an incorrect match type in Google's case. 

· Download Failed - The connection to the search engine was established, but data could not be successfully transferred. 

· Search Engine Unavailable - The search engine was temporarily unavailable. The system will try to access the search engine again later.

· Keywords Retrieved Successfully - Number of keywords successfully retrieved and correctly consolidated on a given day.

5.9 Set up Scenario Analysis

A ‘scenario’ is a series of predefined steps that you wish a visitor to undertake, such as completing a sales transaction, multi-part form submission etc. You can use Scenario analysis reports to evaluate the effectiveness of the process and identify areas for improvement.

For details about Scenario Analysis reports, see section 4.4.5 Scenario Analysis.

To add a scenario:

· Go to Settings ( Scenario Analysis ( Define and troubleshoot a series of steps toward a sale or defined action.

This displays the Scenario Analysis window (see Figure 124), which allows you to edit, delete and view reports for the scenarios you have set up.

· Click on the Add new scenario button.
Figure 124 Scenario Analysis Window

This displays the Edit Scenario window (see Figure 125). From here you can create both predefined and ad-hoc scenarios.

· Enter a name and a description for your scenario.

· Decide whether your scenario is ad-hoc or not (predefined).

An ad-hoc scenario allows you to try various combinations of steps before deciding on the final sequence. You can use ad-hoc scenarios to research past visitor behavior, or to test possible scenario steps in preparation for setting up a standard scenario.

· Click on the Add button.
Figure 125 Edit Scenario Window

This displays the Add New Scenario Step window (see Figure 126), which allows you to create scenario steps.

To create scenario steps:

· Scroll to the Add New Step section of the page.

· For each step, define the name of each scenario step and identify each corresponding page (see Figure 126):

· Enter the name of the scenario step.

Figure 126 Add New Scenario Step

· Select a configuration – The options are: Page Name equals, Page Name contains, URL equals, URL contains, Action equals.
When defining a predefined scenario step, you can use the OR operator for the values you assign to the step configuration, e.g., URL contains www.abc.com OR www.abc.net. The OR operator is available for all the configuration options (i.e., Page Name equals, Page Name contains, URL equals, URL contains) except the Action equals option. See Figure 127.
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Figure 127 Multiple Values for Predefined Scenario Steps
· Enter the value of the configuration (i.e., the location of the targeted page).

· Click on the Add new step button. This saves the step and displays it in the Scenario Steps above the Add New Step section (see the steps Login and Delivery in Figure 126). 

· Enter all the steps of your scenario. For an ad-hoc scenario you can add up to 8 steps and for a predefined scenario you can add up to 15 steps.

· Click on the Update button. This saves your scenario in the Scenario Analysis window.

NOTE:

· It is crucial that you input URLs and fractional URLs correctly. A small typo will result in no data. Test your scenarios by completing them yourself to ensure they work correctly. 

· Please note that the system can take up to 30 minutes to start collecting data.
· For dynamically generated pages (e.g., using a shopping cart) select URL contains and enter an identifying string (e.g., ‘/ship.aspx’), if the string is unique or Page Name equals if the page name is unique.

· Sitestats will record scenario analysis data only after you implement your scenarios, not retroactively. 

· Scenarios are not exclusive. Two or more scenarios may share pages, entry points, or exit points, which means that some visitor transactions may be recorded in more than one scenario. 
· The “homepage” is generally not the best example to use as the first step, as visitors may arrive from alternate pages and therefore, will not be included in the scenario.

· You can create up to 200 different scenarios.
5.10 Merchandising Categories

This section describes how to customize and upload your merchandising categories. For details about merchandising reports, see section 4.5.3 Merchandising.

To view merchandising reports broken down by the product categories in your product catalog, you need to add your merchandising categories to the Sitestats interface and to upload product information. 
Sitestats tracks products by their Stock Keeping Unit (SKU) information. The SKU is a number associated with a product for inventory purpose, therefore each product must have a SKU, and each SKU must be unique. If your products do not normally have a SKU, an International Standard Book Number (ISBN), or a part number, you can invent your own arbitrary numbering system. It is essential to provide Sitestats with a unique number for referencing each product from your shopping cart.

To add merchandising categories and upload product information:

· Go to Settings ( Merchandising Categories ( Customize and upload merchandising categories.

This displays the Custom Merchandising Categories page (see Figure 128).

· Set up merchandising categories by enabling the predefined merchandising categories or by entering your own merchandising categories.
· You can select the following predefined merchandising categories:

· Category #1 – Product Name. This category cannot be changed.

· Category #2 – Product Type.

· Category #3 – Product Subtype.

· Category #4 - Brand. Categories #2, #3 and #4 are only suggested and can be changed by simply entering a different Category name.

· Check off the Display in reports check box for each merchandising category that you want displayed in your Products Conversion report.

· Click on the Update button.

Figure 128 Custom Merchandising Categories

If you check off only the Enabled check box, your merchandising categories will be included in your Custom Report Wizard and Drill-down options. If you also check off the Display in reports check box, your campaign categories will be displayed in your Products Conversion report in hierarchical order. Note that clicking on the Display in reports option automatically activates the Enabled option.

You can set up your own custom categories by entering your chosen names in the Category label text box. A Category name can have up to 100 characters.

· Once you entered the names of your merchandising categories, click on the Next button.

This displays the Merchandising Categories Upload window (see Figure 129).

· Click on the Download Template file (CSV format) link.
This prompts you to save the CSV file. Figure 130 shows a typical example of a CSV file.

Figure 129 Merchandising Categories Upload

The CSV file allows you to associate product names (e.g., Sony Cybershot DSC-W7) and categories (e.g., Sony) with each product SKU. The merchandising categories you create depend on how your organization categorizes products.
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Figure 130 Example of CSV File

· Save the CSV file on your computer and enter your products information to match your merchandising categories.

· Enter your products information to match your merchandising categories.

Figure 131 shows a typical example of a CSV file with product information filled in.

[image: image85.png]A | B | C | b | E

1 [sku Product Narme Product Type Subtype  Brand
2 |HB4sE3422 40GB DMax Plus & Hard Disk Drives IDE Maxtor
3 |H09273923 B0GB DMax Plus 3 Hard Disk Drives IDE Maxtor
4 |FWPOWH 1208 DMax Plus 9 Hard Disk Drives IDE Maxtor
5 |FWPOCM B0GB SATA DMax Plus 9 Hard Disk Drives SAT  Maxtor
6 |FWPSCM 120GE Maxtor SATA Hard Disk Drives SAT  Maxtor
7_|FWPSWH 200Gb DMax +10 SATA Hard Disk Drives SAT  Maxtor
8 |SRPQEN 17" liyama E4355-6 Black Moritors L7 liyama
EREZ Maritors L19 Acer
10 | SRPQNT Monitors u7 Neovo





Figure 131 Example of CSV File with Product Information

· Upload the CSV file with the information about your products by selecting it with the Browse function and clicking on the Upload button.

NOTE:

· The CSV file can have a maximum of 60,000 rows and its size should not be larger than 6 MB.

· You can only use ASCII characters in the CSV file. You should not use any ASCII CTRL characters (e.g., tab).

· You can have as many as 90 characters in each cell of the CSV file.

Example of merchandising categories and specific product information:

· Product groups: cameras, computers, PDAs.

· Product subgroups: digital cameras, single lens reflex cameras.

· Manufacturer: Nikon, Canon, Sony.

· Series: 1001, 1002, 1003.


NOTE:

· The columns that appear in the CSV file are the merchandising categories you have selected on the Custom Merchandising Categories page (see Figure 128). Do not change the category names, as this will result in an error.
· It is important to record the information about your products into their allotted columns.

· You can always re-categorize your products or change product information by simply uploading an updated CSV file. 
· If you add categories that do not match the existing uploaded CSV file, the reporting interface will not return an error, but instead give you the option to upload matching categories or view products by SKU (without any categories).

To finish installing merchandising categories, you need to alter the tracking code on the targeted pages. To set up merchandise tracking, you need to add variables to your tracking code. For more details about how to set up the tracking code for merchandise tracking, see the Sitestats Installation Guide.

NOTE:

By creating custom merchandising categories, you enable specific merchandising metrics (e.g., Product Name, Product Type, SKU, Add to Cart, Product units, etc.) within the system, which you can use in your Custom Reports and in your dashboards. 
5.11 Configure Segmentation

This section describes how to create different sets of segments using a drag and drop wizard which allows you to select segmentation criteria. 

· Go to Settings ( Segmentation ( Create visitor segments.

· Click on the Open the Segmentation Wizard button.

This displays the Segmentation Wizard (see Figure 132), which is a drag and drop tool that will allow you to create the segments you are most interested in.
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Figure 132 Segmentation Wizard

· Enter a name for your segment.

· Enter a description for your segment. This is not mandatory but can help you by quickly showing the main features of the segment.
· Expand the headings in the menu tree by clicking on the [image: image87.bmp] icon.

· Select a group you would like to use.

· Drop the selected group in the box designated for groups.

· Depending on which group you choose, define the segmentation criterion: 

· Add all the segmentation criteria you need, and click on the Save Segment button (see Figure 132).

The Segmentation Wizard allows you to select from the following types of segmentation items:

· Radio button segmentation item – For radio button segmentation items, you simply select one value by clicking in the button next to it (see Figure 133).
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Figure 133 Radio Button Segmentation Item

· One value list segmentation item – For one value list segmentation items, you can simply select the value you are interested in by clicking on the [image: image89.bmp] icon to add your selected items to the list (see Figure 134).
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Figure 134 One Value List Segmentation Item

· Multiple values list segmentation item – For multiple values list segmentation items, you can simply add multiple values by clicking on the [image: image91.bmp] icon to add your selected items to the list (see Figure 135).
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Figure 135 Multiple Values Segmentation Item

· Numerical segmentation item – For numerical segmentation items, you can use the following set of operators: Equals, Does not equal, Is greater than, Is greater than or equal to, Is less than, Is less than or equal to (see Figure 136).
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Figure 136 Numerical Segmentation Item

· Alphanumerical segmentation item – For alphanumerical segmentation items, you can use the following set of operators: Equals, Does not equal, Begins with, Does not begin with, Ends with, Does not end with, Contains, Does not contain (see Figure 137).
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Figure 137 Alphanumerical Segmentation Item

NOTE:

For certain alphanumerical segmentation items, such as Document Group, Domain, Page Title, and Directory, you have the option of selecting whether the segment will be based on visitor sessions (Session Scope) or on page views (Page View Scope). See Figure 138.
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Figure 138 Alphanumerical Segmentation Item with Scope
The Session Scope segment includes all the page views of the visitor sessions that also included pages for which the (Document Group) (equals) (Login). The Session Scope segment will help you answer questions concerning the visitors who viewed the pages defined by the segment.

The Page View Scope segment includes only the page views for which the (Document Group) (equals) (Login). The Page View Scope segment will help you answer questions concerning only the specific page views identified by the segment.

NOTE:

· A segment is available for use in the reporting interface immediately after it is created.

· Segments are applied to reports in real time.
· Please review the segments you construct, as there is no in-built mechanism that prevents the creation of impossible segments (e.g., country is UK and the US State is Texas).

To manage your segments:

· Go to Settings ( Segmentation ( Create visitor segments.

This displays the Visitor Segmentation Setup window (see Figure 139). This allows you to edit and delete existing segments.

· To edit a segment, click on the [image: image96.bmp] icon next to it. This opens the Segmentation Wizard with the criteria you have previously selected. Make your changes, click on the Save Segment button and your settings will be saved.

· To delete a segment, click on the [image: image97.bmp] icon next to it.

Figure 139 Manage Segmentation

5.12 Custom Report

This section describes how to create custom reports from scratch.

· Go to Settings ( Custom Report ( Build Custom Reports.

This displays the Custom Report window (see Figure 140).

· In case you have multiple projects, select the project that you wish to create a custom report for from the drop-down menu.

· Click on the Open the Custom Report Wizard button.

Figure 140 Custom Report Window

This displays the Custom Report Wizard (see Figure 65 on page 38.) To create a custom report, please follow the instructions provided in section 3.9 Customize Reports.

5.13 Manage Dashboards

This section describes how to manage your dashboards.

· Go to Settings ( Custom Report ( Build Custom Reports.

This displays the Manage Dashboards window (see Figure 141).

· To edit a dashboard, click on the [image: image98.bmp] icon next to it. Make your changes, click on the Update button and your settings will be saved.

· To delete a dashboard, click on the [image: image99.bmp] icon next to it.

· To copy a dashboard, click on the [image: image100.bmp] icon.

Figure 141 Manage Dashboards

This allows you to copy a dashboard across multiple projects, enabling you to share your dashboard settings to other projects.

· Choose the project you wish to copy the dashboard to from the drop-down menu, or choose to copy to All Projects.

· Click on the Copy button. This copies the dashboard to your selected projects.

· To make a dashboard the default upon login, check off the Default check box.

· To view the dashboard reports, click on the [image: image101.bmp] icon.
5.14 Custom Fields

Custom Fields enable you to add your specific reporting categories to the predefined reporting structures already available in the system and to obtain reports broken down by these categories. Using Custom Fields allows you to capture and report information that is not contained in standard reports but important and unique to your business.

While Custom Fields can be used in a variety of ways according to your business needs, these are some of the most common uses:

· Internal Search Monitoring – With Custom Fields, you can monitor internal searches on your web site in terms of the search keywords, the search results and the relative popularity of your search fields.

· Enhancing E-commerce Analytics - With Custom Fields, you can mirror your online catalogue structure in your analytics reporting and record different price ranges and brands for your shopping site. 

· Increased Granularity to your Analytics - With Custom Fields, you can record additional information specific to your business’ booking engine, e.g., travel destination, length of stay, day of the week, membership type, ticket type (economy or business class), payment by check and credit card payment, etc. for a travel site.

· Capturing Customer Profile Information - With Custom Fields, you can track customer specific information, such as gender, position, relationship to your business, preferences, etc.

Custom Fields are implemented exclusively by Sitestats Professional Services. Consult your Account Manager to assess your needs and to find out how Custom Fields can help your business.

The following section describes how to use custom fields once they have been implemented for your account.

To access your custom fields after they have been activated for your account:

· Go to Settings ( Custom Fields ( Manage custom fields
This displays the list of custom fields that have been configured for your account (see Figure 142).

· You can change the labels of your Custom Fields as you would like them to appear in your reports. 

· Enter your preferred labels and click on the Update name button. Click OK when you finish updating the Custom Fields’ labels. This displays the Settings panel.

Figure 142 Custom Fields

The fields highlighted in Figure 142 indicate some of the custom fields implemented for tracking internal searches on a web site:
· Search Count - This field tracks the number of keywords returned after the search per keyword.

· Search Phrase - This field tracks the keywords your visitors searched for on your web site. 

· Search Origin - In case you have more than one search field on your web site, this field tracks what search fields are the most popular with your visitors. 

· Search Brand - This field tracks the specific brands your visitors searched for on your web site and how many times each brand was searched for.

NOTE:

In order to obtain reports with your specific Custom Fields, you have to build custom reports from the Custom Reporting Wizard (see section 3.9 Customize Reports). These custom reports will be generated in real time.
5.15 Volume Export Download Center

The Volume Export Download Center allows you to download and manage the volume reports (e.g., 50,000 rows) you have exported. The Download Status indicates if your request for exporting a volume report is in progress, successfully completed and completed with error.
· Go to Settings - Volume Export Download Center ( Download Volume Export Reports.

This displays the Volume Export Download Center window (see Figure 143).

· If you scheduled private Volume Exports, you can choose to share them by checking off the Shared check box. This will immediately move the selected Volume Export to the list of Shared Downloads.

· To download a Volume Export, click on the [image: image102.bmp] icon next to each successfully completed Volume Export.

· To delete a Volume Export, click on the [image: image103.bmp] icon next to it.

Figure 143 Volume Export Download Center

6 Support Tab

The Support tab displays a summary of all the support tickets entered for your account (see Figure 144).

This page allows you to check all the open tickets, the tickets pending customer response and the closed tickets by simply clicking on their respective links.

If you need to examine a particular ticket, enter the ticket ID and click on the Search button.

You can also open a new support ticket by clicking on the Open Support Ticket button and fill in the Support Form.

Figure 144 Support Tickets Overview

Clicking on the Open Tickets link opens the list of all the open tickets for your account (see Figure 144).

From this page, you can check individual support tickets by clicking on the Ticket ID or on the Ticket Subject. You can search for a specific ticket by entering its ticket ID and clicking on the Search button.

Figure 145 Open Tickets List

You also have the option of checking support tickets by their status:

· Customer - The support ticket is pending customer response. 

· Developer - The support ticket is pending the development team's response. 

· Expert - The support ticket is pending the expert's response. 

· Closed - The support ticket was closed.

To check support tickets by their status, select at least one of the statuses listed above and click on the Select Status button.

Clicking on the Ticket ID or on the Ticket Subject opens the Support Ticket Details Page (see Figure 146).

To add a short description of the problem you encountered, enter it in the Message text box and click on the Add Support Note button. Your message will be recorded and will be displayed in the list of messages pertaining to that particular ticket.

Figure 146 Support Ticket Details
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